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Abstract 
Negotiating Masculinity in Male Independent Escorting 
Male sex work (MSW) research has been generally limited to the examination of ‘social 
problems’, such as; HIV risk, drug use and violence. Although there have been studies 
on the occupational aspects of the field, until recently, most have neglected the role of 
masculinity in informing the structural and organisational aspects of male sex work. 
Thus, this study explored how male sex workers, specifically independent escorts who 
seek primarily male clients, performed their vocation through masculinity. To explore 
how masculinity operated within the field, hegemonic masculinity, defined as the set of 
practices which upholds the dominant social status of men and the subalternate social 
position of women, will be used to provide the conceptual outline for the study. 
Semi-structured interviews were conducted with 20 escorts, contacted through MSW 
websites and a community group. Two major themes arose from the data; negotiating 
escorting and job success. Participants indicated various aspects of escorting, most of 
which were those conventionally associated with masculinity. Similarly, the second 
theme indicated that hallmarks of and necessary attributes for achievement, were those 
traditionally aligned with norms of masculinity. Although most facets for success were 
traditionally associated with hegemonic ideals, some participants masculinised those 
which were not. Thus, it was argued that masculinity ordered and categorised how 
success was conceptualised and attained within escorting. Escorts were marginalised for 
not conforming to conventional ideals of male sexuality and consequently sought to 
portray their vocation with reference to norms of masculinity, explaining how the field 
was experienced through masculinity. The study also illustrated that escorting was a 
rationally chosen career, echoing the feminist view of sexual labour as no different from 
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other forms of work. Existing theory in male sex work was thus refined, along with 
adding to research in masculinity, sexualities and occupations. By illustrating how male 
sex work is a proper form of employment with its own set of benefits and pitfalls, this 
study may be of use to community-based organisations seeking to legitimise the field.  
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Chapter 1: Introduction 
The majority of research on male sex work tended to centre on typologies and risk 
discourses, possibly due to the early view that it had to be managed and controlled 
(Dawthorne, 2015; MacPhail, Scott, & Minichiello, 2015; Scott, 2003). While such 
research was essential for an enhanced understanding of sex work, these studies have 
neglected the shift that has occurred in male sex work, from the paradigms of deviance 
and health risks, to that of a legitimate vocation (MacPhail et al., 2015; Minichiello & 
Scott, 2014). Within research on the occupational features of sex work, many have been 
successful politically in aiding legitimisation. However, studies concerning how 
masculinity can be used to understand the vocational context of the field are sparse, 
despite it being intimately linked with masculine norms. 
Masculinity was the means through which male sex workers (MSWs) positioned their 
vocation, defining it as a business (Atkins & Laing, 2012; Browne & Minichiello, 1996; 
McLean, 2012, 2013). MSWs performed masculinity as part of their job, and even their 
rates were dependent on it (Browne & Minichiello, 1996; Logan, 2010; Walby, 2012). 
Given that masculinity underlined the employment aspects of the field, it is surprising 
that research tended to neglect the role of masculinity. In studies where masculinity was 
mentioned, it often was a peripheral concern or a tool to order the more material 
aspects of the field. By centring on how masculinity details the occupational aspects of 
the vocation, a more thorough view can be obtained of the contemporary realities of the 
field. An understanding of the vocational aspects of the field, grounded in masculinity, is 
necessary in order to depart from the realms of pathology and disease that male sex 
work is often associated with.              
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Although masculinity defined the occupational environment of the field, it also charted 
the stigmatised position occupied by MSWs in the hierarchy of masculinity. For 
example, through engaging in same-sex activity and supposedly effeminate conduct, 
workers were aligned with gay masculinities, even if they did not identify as such 
(Minichiello et al., 2002). Thus, masculinity acted in an intersectional fashion within the 
vocation. MSWs were able to reify their occupation under the auspices of masculinity, 
unlike their female counterparts, but at the same time, were relegated to the lowest ranks 
within masculinity. In order to understand the machinations within masculinity, and its 
broader place within gender relations, a theory that is able to emplace male sex work 
simultaneously against and aligned with masculine norms is required. Thus, the 
theoretical perspective guiding this study will be hegemonic masculinity.  
Hegemonic masculinity is defined as the collection of practices that proliferate the 
dominant social position of men over women (Connell, 2005). However, within this 
position of primacy, there exists a range of masculinities, ordered in a hierarchy. Of 
these, there exists the hegemonic ideal, which men are supposed to conform to, and this 
may even be a fictional character (Connell, 1987, 2005). Masculinities that veer away 
from this ideal are cast aside, pushed lower down the framework of hegemonic 
masculinity. As indicated, while MSWs were able to utilise their preferred position over 
women to emplace their vocation as a form of work, they were concurrently unable to 
conform to the hegemonic paragon and occupied the lowest echelons of the masculine 
hierarchy. Thus, hegemonic masculinity facilitated understanding of how MSWs were 
concurrently favoured by the gendered nature of power, and also occupied a 
disfavoured position within the ordering of masculinities.  
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This study seeks to explore how masculinity functions within the context of male 
internet-based independent escorting in Brisbane, Australia. Those who seek male 
clients make up the majority of male sex workers (MSWs) and thus the term 
independent internet-based escort will denote one who seeks primarily male clients for 
transactional sexual services, through the internet, in exchange for monetary 
reimbursement (Browne, Jamieson, Minichiello, & Marino, 1998; McLean, 2013; Scott, 
Callander, & Minichiello, 2014). This study will centre on the experiences of 
independent escorts as this particular form is believed to be the future of the field, due 
to its advantages over other forms of sex work (Hausbeck Korgan, 2016; McLean, 
2013). To explore how masculinity operates within the field, hegemonic masculinity will 
be used to provide the conceptual outline for the study. This chapter will first provide 
an overview of the study, explicating the research question. The structure of study will 
then end the chapter.  
Study Overview 
The various perspectives of understanding sex work are grounded in feminist thought, 
with broad positions that view sex work as a form of violence against women or a 
legitimate variety of work (Dworkin, 1993; Kempadoo & Doezema, 1998). Some 
scholars are of the view that sex work cannot be considered an occupation, but a form 
of violence or criminal activity (Bullough & Bullough, 1978; Henkin, 1988; Jeffreys, 
2004; St James & Alexander, 1977). As indicated, they consider sex work not a rational 
choice, but a form of coercion: ‘Can women choose to do prostitution? As much as they 
can choose any other context of sexual objectification and dehumanisation of the self’ 
(Barry, 1996).  
In the opposing camp, other feminist theorists believe that sex work is largely about 
gaining income, instead of coercion or dehumanisation (Kempadoo, 2001). This study 
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rests on the side of the consensual and seeks to avoid moralising on the nature of sex 
work, resulting in the definition, as follows: 
Sex work is a vocation, non-exploitative and rational,  legal or otherwise1, where 
the employed party engages repeatedly in sexual activities with those whom the 
person would not otherwise be in a relationship with and for which he or she 
receives money, other living necessities (food, clothing or protection) or drugs 
(Browne et al., 1998; V. I. Coleman & Borman, 2000; E. V. Morse, Simon, 
Osofsky, Balson, & Gaumer, 1991).  
Most of the conversations about sex work generally engage with the experiences of 
women, with male sex work situated at the peripheries of the field (Dennis, 2008; 
Morrison & Whitehead, 2007), perhaps due to its relatively late identification as a social 
problem (Scott, 2003b). The majority of research on male sex work tends to centre on 
typologies and risk discourses, possibly because of the early view that it had to be 
managed and controlled (Dawthorne, 2015). Although such research is essential for an 
enhanced understanding of sex work, there are minimal studies which explore the 
vocational aspect of the field.  
While recent studies on the occupational features of the field may have been successful 
politically in aiding the legitimisation of sex work, research concerning the negotiation 
of masculinity is sparse, despite how the field is interwoven with masculinity. Patriarchal 
thought has historically determined that the masculinities representative of gay/bisexual 
men are parallel to femininity. Correspondingly, homosexuality lies at the bottom of the 
masculinity framework, due to the apparent inversion of gender roles and 
pathologisation of sexuality (Freud, 1975; von Krafft-Ebbing, 1939). By engaging in 
                                               
1 The legality of male sex work varies throughout the world. However, it still exists as a primary 
occupation even in nations where it is illegal (see aboutmaleescorting.com).  
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same-sex intercourse and displaying purported effeminate behaviour, MSWs are 
identified with gay masculinity, despite not all workers identifying as homosexual 
(Minichiello et al., 2002). Although gay masculinity is a subordinate class compared to 
hegemonic masculinity, there are hierarchical relations among gay men as well (Connell 
& Messerschmidt, 2005). 
By virtue of their disjunct with conventional male norms, MSWs are stigmatised. In 
order to overcome stigma and align themselves with hegemonic ideals, MSWs are forced 
to renegotiate and reinterpret masculinity. For example, some sex workers characterise 
their vocation as conforming to masculine tropes, with dialogues about 
entrepreneurship and performance of technical skills (Browne & Minichiello, 1996). Not 
only do workers cast their profession in a masculine light, they also commodify male-
identified attributes for the sexual labour market, such as topping (one who primarily 
performs the penetrative role) and muscularity (Logan, 2010). Thus, it is clear that male 
sex work is deeply intertwined with masculinity, both from its source of marginalisation, 
to its resolution of stigma.  
Given that male sex work is expressed and understood through masculinity, it is 
imperative that research centres on how MSWs enact their vocation under the auspices 
of masculinity. To comprehend masculinity as a spectrum that is defined by social 
forces, rather than a monolithic construct, a framework which is able to interact with 
divisions of class, gender and sexuality is critical (Donaldson, 1993). Hegemonic 
masculinity will thus be utilised, explaining the power differentials within male sex work 
and emplacing the field within the larger society.  
The concept of hegemonic masculinity arose from early research in Australian high 
schools, and the related conversations on the construction of masculinities in men’s 
bodies, along with the position of men in politics (Connell, 1982, 1983; Kessler, 
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Ashenden, Connell, & Dowsett, 1982). In the equivalent time period, other researchers 
were also exploring similar questions on the dynamics of masculinity, drawing from 
feminist research on patriarchy and the socially constructed nature of sex roles (Davis, 
1983; Goode, 1982; Kimmel, 1987). While such studies identified the lack of theorising 
around power, research on gay liberation designed a pointed analysis of oppression of 
and by men (Altman, 1973). Gay liberation was wound up in the challenging of gender 
stereotypes, which was the catalyst for a ranking of masculinities, borne out of 
experiencing violence and scorn from straight men (K. Plummer, 1981). These studies, 
along with empirical social research in masculinities, laid the foundation for hegemonic 
masculinity. Pioneered by Antonio Gramsci, the term hegemony, usually connoting class 
stratification, was thus applied to similar issues in gender relations (Connell, 1977; 
Eisenstein, 1979). It must be noted that hegemonic masculinity was a collection of 
practices, rather than roles or identities. Hegemonic masculinity was different from 
other variants of masculinity as it was not the average, but only attainable by a minority. 
It was the most preferred way of being a man, and all other men were positioned in 
relation to it, along with ideologically subordinating women. Hegemonic masculinity was 
abstract, in the sense that it could be subject to change, dependent on circumstance and 
historical variation (Connell, 2005).  
Hegemonic masculinity has been applied and observed across a range of fields. In 
criminology, it is known that men and boys generally commit more crimes that women 
or girls. Hegemonic masculinity provided a scaffold through which the relationship 
between masculinities and crime was theorised, across a variety of crimes, such as 
murder and rape (Messerschmidt, 1993; Newburn & Stanko, 2013). Hegemonic 
masculinity was also applied to men’s health, where past sex role modes of 
understanding were too imprecise. Understandings of risky sexual behaviour, among 
other practices, were enhanced by hegemonic masculinity. Such theorising enabled 
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researchers to not only comprehend men’s exposure to risk, but also issues faced when 
coping with disability and injury (Gerschick & Miller, 1994; Messner & Sabo, 1990).  
Some variants of hegemonic masculinity are immediately visible, such as the 
performance of masculinity in televised sports, or more subtle, such as how masculinity 
was absent from reporting of the Columbine High School massacre, forcing the media 
to demonise the shooters (D. Brown, 1999; Consalvo, 2003). As indicated, multiple 
varieties of hegemonic masculinity can exist in the same country, organised by class and 
generation (Ishii-Kuntz, 2003). Even within organisations such as the military, there can 
exist a variety of masculinities (Barrett, 1996). Conceptualisations of hegemonic 
masculinity can change over time, as observed at the end of the Apartheid in South 
Africa and the wane of ‘salaryman’ masculinity in Japan after the economic decline of 
the 1980s (Dasgupta, 2000; Morrell, 1998). Thus, it is clear that hegemonic masculinity 
is a flexible and widely applicable framework that can be applied to a large variety of 
cultural environments along with more practical situations. Hegemonic masculinity is 
able to capture how men oppress women, but at the same time, how men can also be 
oppressed by non-conformity to masculine ideals. Hegemonic masculinity will be used 
as the theoretical platform to explain how MSWs, specifically independent escorts, are 
privileged by the gender order, but at the same time occupy a subaltern position due to 
their disjunct with the hegemonic ideal. As such, hegemonic masculinity is apt as the 
theoretical framework for this study, and the following research question is proposed: 
How do internet-based independent escorts navigate their vocation through masculinity? 
Twenty participants were interviewed, contacted through escort sites and a community 
based group. They were asked about means of entry, masculinity and the various aspects 
of their jobs. Two major themes arose from the data, highlighting how masculinity 
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shaped escorting. These themes, namely job success and negotiating escorting, along 
with the associated background and methods will be covered in the chapters after. 
This study will allow for greater understanding of how masculinity defines and 
constructs escorting, building on nascent research in the area. Scholars in the fields of 
masculinity, sexuality, gender and work may utilise these findings, advancing their 
research agendas. A more nuanced view of the field can also be generated, moving from 
a pathologised characterisation to that of a vocation as legitimate as any other. Thus, 
community-based groups seeking legitimisation of the field may also find this study 
useful.  
Structure of Thesis 
The aim of this thesis is to explore how escorts perform their occupation in line with 
the norms of masculinity. The study will first review the relevant research surrounding 
sex work, followed by an exploration of the theoretical basis for the research. The 
methodology chapter after will detail the mode of inquiry. The two major themes that 
arose from the data will then be explored, followed by a conclusion chapter.  
The second chapter will review the history of research on male sex work, to provide a 
foundation for the study and highlight the gaps in literature. The feminist theorising 
around sex work will first be explored, followed by a comparison between the male and 
female variants of the field. The typologies of male sex work will then be detailed, 
followed by motivations for entry, thus illustrating how the field is pathologised and 
stigmatised. Discourses on risk and harm reduction will then be indicated, given the 
association of MSWs with the HIV/AIDS epidemic. Male sex work throughout the 
years has also been typologised based on where MSWs solicited clientele. Thus, 
spatiality is an important consideration in understanding how conceptualisations of the 
field have changed over the years. Thus, the section after will explore spatiality within 
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the field. The more recent concept of male sex work as a form of employment will then 
be illustrated. Developing on this strand, the chapter will also explore the new arena for 
the field – cyberspace. Literature on the other participants in the field, owners and 
clientele, will be detailed after. A discussion on masculinity as the overarching theme in 
male sex work research will then conclude the chapter.  
The third chapter will review the concept of hegemonic masculinity and explain its 
application to this study. The chapter draws on Connell (2005) and Donaldson (1993), 
among others, to assist in the understanding of hegemonic ideals. The definitions of 
masculinity will first be explored, followed by the specificities of hegemonic masculinity. 
A discussion of the gradations of masculinity will end the chapter.  
Methodological issues will be discussed in the fourth chapter, where the use of various 
techniques will be proposed and justified. The method of inquiry, past research, context 
and ethical concerns will first be discussed to provide background. The procedure for 
participant contact will be elaborated upon, wherein a community-based group was 
approached, along with the emailing of potential participants listed on escort sites. 
Interview techniques will also be detailed, along with the means of analysis, followed by 
reflections on the study. A brief description of the sample, along with case studies, and a 
summary of methods used will end the chapter. Twenty participants were interviewed, 
of which 18 were reached through escort websites and two from a community 
organisation. Almost all participants were full-time escorts, based in Brisbane and aged 
in their 20s.  
Chapters five and six will present findings on how escorts define and practiced sex work 
through masculinity. The fifth chapter will detail the features that typified the participant 
escorting experience, most of which are conventionally associated with masculinity. 
First, motivations for escorting will indicate that the field is rationally chosen, in tandem 
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with the ‘sex as work’ stream of feminist thought. Several features of escorting will then 
be highlighted, with a section arguing that these are expressed through masculinity, 
ending the chapter. 
Building on the previous chapter, chapter six will explore how job success is 
conceptualised in escorting. The hallmarks of success will first be indicated, followed by 
characteristics necessary for achieving these. Similar to the motivations for and features 
of escorting, success in the field is underlined and articulated by attributes commonly 
aligned with masculinity. It will be argued that escorts are marginalised for not 
conforming to conventional ideals of male sexuality and consequently seek to portray 
their vocation as within norms of masculinity. Both discussion chapters thus indicate 
how masculinity is enacted within escorting.  
Early chapters will indicate the themes which arose from the data. Job success and the 
escorting experience chapters will argue that masculinity is pervasive in escorting, 
defining and charting the field. The conclusion will then recap the analyses of previous 
chapters, emplacing masculinity within escorting in the context of wider studies, thus 
highlighting the avenues this paper has pioneered, leading to future research.   
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Chapter 2: Literature Review 
Introduction 
Research on male sex work has generally explored the field as a social problem; as an 
affront to sexual mores or a vector of disease. Although such studies were important to 
understand the societal context of the field and the various risk discourses that 
surrounded the trade, there has been little work which explored the field as a legitimate 
occupation. Even within studies that delved into the vocational aspects of male sex 
work, masculinity tended to be neglected, despite male sex work being deeply 
intertwined with masculinity. In this regard, the current study seeks to explore how 
escorts enact masculinity: 
How do internet-based independent escorts navigate their vocation through masculinity? 
The research question aims to explore the role of masculinity in the vocation, and this 
chapter will thus detail the dearth and importance of masculinity research in the field. 
First, an overview of the extent of the field will be indicated. This chapter will then 
serve to highlight the key themes in male sex work research. The scope of literature will 
then be narrowed onto internet escorting, demonstrating the absence of masculinity in 
the literature and thus indicating the necessity of the research question.  
After indicating the extent of the field, the chapter will review the feminist thought that 
has shaped sex work research, followed by a comparison of the gendered variants in the 
field. It will then be explored how masculinity was used as a means to pathologise male 
sex work, through sections on typologies and reasons for entry. Although later research 
continued to malign male sex work, masculinity was abandoned as a pathologising tool. 
In this regard, the following section will explore how sex work was conceptualised as a 
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vector of disease. The portion after will illustrate the intersection of spatiality in the 
field, and that sex work can be considered a form of employment, demonstrating that 
internet escorting is the new face of male sex work. The final sections will detail the 
other actors in male sex work, such as managers and clients.   
Extent of Male Sex Work 
It must first be noted that global numbers of sex workers were difficult to identify, due 
to lack of access and visibility (Shaver, 2005; Vandepitte et al., 2006; Weitzer, 2009b). 
About eight percent of sex workers in Europe were male (TAMPEP, 2009), but 
numbers varied in constituent nations. 15% of Polish and Romanian workers were men, 
but very few MSWs existed in Finland, Denmark, Estonia, Austria and Lithuania. In 
Netherlands, Sweden, Norway and North America, less than ten percent of male 
adolescents received recompense for sex work (H. de Graaf, Meijer, Poelman, & 
Vanwesenbeeck, 2005; Edwards, Iritani, & Hallfors, 2006; Lavoie, Thibodeau, Gagné, & 
Hébert, 2010; Pedersen & Hegna, 2003; Svedin & Priebe, 2007). Far more studies have 
attempted to quantify female sex workers2 and these sampling methods may possibly be 
applied to provide a more detailed picture of MSW in future (Fipaza, 2010). Despite the 
lack of exact MSW numbers worldwide, the global nature of the field was apparent in a 
variety of contexts, control and government regulations (Aggleton & Parker, 2015; 
Minichiello & Scott, 2014). With the advent of the internet, male escorting has 
experienced exponential growth, indicative of demand for professional sexual services 
on a worldwide scale (MacPhail, Scott & Minichiello, 2015).  
                                               
2 See European Network for HIV-STD Prevention in Prostitution (2000); Family Health International 
(2002); Prostitution Law Review Committee (2005); Vandepitte et al. (2006); Watts, Zwi, & Foster (1995); 
World Health Organization and Regional Office for the Western Pacific (1999) for examples of such 
estimates.  
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Feminist Perspectives  
Feminist research on sex work has largely focused on female sex workers with male 
clients due to it being the dominant mode of work and the concerns with gender 
inequality. All of this scholarship was concerned with women’s rights, well-being, and 
agency. However, feminist scholars disagreed about the most appropriate way to frame 
and approach sex work in order to serve women’s interests. One prominent strand of 
thought characterised women’s sex work as inherently violent and therefore a human 
rights violation while the other stream saw it as a form of stigmatised and exploited 
labour. Scholars such as Dworkin (1993) and Farley (2004) drew upon research on 
violence against women and girls to argue that meaningful consent to sex work was 
impossible due to gender inequality and the extensive histories of victimisation of many 
sex workers: ‘Prostitution: what is it? It is the use of a woman's body for sex by a man, 
he pays money, he does what he wants’ (Dworkin, 1993). 
These scholars often supported what has recently been termed the ‘Nordic model’ of 
criminalisation of the customer and decriminalisation and support for the sex worker 
(Gould, 2001). These scholars saw sex work as inherently violent and therefore not a 
legitimate occupation: ‘When the human being is reduced to a body, objectified to 
sexually service another, whether or not there is consent, violation of the human being 
has taken place’ (Barry, 1996). Other scholars pointed out how sex work caused 
emotional trauma: ‘We must focus our attention on changing a social system which 
makes prostitution possible. Without an understanding of the psychological harm 
resulting from prostitution, treating prostitution survivors is impossible’ (Farley & 
Barkan, 1998). 
Barry (1995) and Pateman (1988) discussed how the sexual commodification of oneself 
destroyed the worker’s humanity. Barry (1995) also developed a hierarchy in which 
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trafficking and sexual violence were linked to economic development. Such forms of 
sexual violence were detailed on a global scale, where women across the world were 
purportedly forced into sexual slavery (Barry, 1996; Raymond, Hughes, & Gomez, 
2001), further expressed by Hughes (2000): ‘Women are trafficked to, from, and 
through every region in the world using methods that have become new forms of 
slavery’. 
On the other hand, scholars like Rubin (1984, 1993) and Kempadoo (2001), advocated 
approaching sex work as a form of work, governed by capitalist norms as per other 
forms of employment. They often pushed for decriminalisation or legalisation (Agustín, 
2005; Kempadoo, Sanghera, & Pattanaik, 2012), and positioned sex work as a legitimate 
occupation: ‘Gay, lesbian, bisexual, and transgender organisations, legal and human 
rights activists, health care workers, labour unions, and other sex industry workers are 
potential allies in the struggle to transform sexual labour into work that is associated 
with dignity, respect, and decent working conditions’ (Kempadoo, 2003).  
These scholars saw sex work as primarily about income generation rather than violence, 
although they acknowledged violence and exploitation (Agustín, 2008; Kempadoo, 
2001). These theories were intersectional as well as feminist: they thought class, race, 
ethnicity, sexuality were important in shaping gendered experiences. Furthering this 
strand of thought, research also explored how sex work is a form of emotional labour, 
which is the physical demonstration of feelings for the clients’ benefit: ‘Emotional 
labour is a central aspect of the women’s ‘relationship’ with the client and involves them 
in manipulating, suppressing and falsifying their own feeling life in order to do the 
intimate work of fulfilling clients’ sexual needs/desires and manufacturing care, concern, 
consideration and, indeed, a devoted stance to their clients’ (O’Neill, 2013). In more 
specific terms, another study illustrated the process of emotional work: ‘Natasha’s 
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physical appearance supports the story she tells her clients and the person she pretends 
to be when she is marketing, negotiating and performing the service…Her 
manufactured identity is so well performed that Natasha insists that her clients are 
convinced that the character she performs at work is the same as the one that appears in 
other parts of her life. She has regular clients who part with £250 an hour for her 
services, and a popular following on Internet chat rooms’ (Sanders, 2005). As indicated, 
sex work required the commodification of various skills and attributes, similar to other 
jobs in the service industry. Feminists of this strain argued that much like other service 
vocations, sex work was a rational choice, with benefits and also pitfalls that must be 
overcome (Sanders, 2013).  
Thus, feminist theorising on sex work could be broadly divided into two main schools 
of thought. One perceived sex work as a form of violence against women, and the other 
conceptualised it as a form of work, with its own challenges and hurdles. The 
contemporary form of sex work in developed nations was one that was largely 
underlined by choice and agency (R. Roberts, Sanders, Myers, & Smith, 2010; Sanders, 
2005). This thesis will thus further the ‘sex as work’ argument, where male sex work is 
considered a legitimate form of employment. Although this study will build on feminist 
theorising about the validity of sex work as a form of employment, there existed a key 
difference between male and female sex work, underlined by masculinity, as detailed in 
the next section.  
Gendered Comparisons 
As indicated, much theorising in sex work drew largely from the female variant. 
However, there were several important distinctions which separated male sex work from 
the female variety, highlighting how the male variant was unique, as indicated in this 
section.  
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By commodifying the body for sale, sex workers of both genders were marginalised. 
However, male sex workers were burdened with additional stigma due to the purported 
link with homosexuality. MSWs were assumed to prefer bottoming during transactions, 
and thus marginalised for taking on the ‘female role’ - a supposed affront to sexual 
norms (Chauncey, 1982). In addition, same-sex relations did not further procreation and 
were therefore conceived as a deviant activity, a waste of precious sperm (Barker-
Benfield, 1972). Thus, unlike their female counterparts, MSWs received a double stigma, 
borne from a disjunct with masculine norms.  
MSWs attempted to mediate the marginalisation by characterising their vocation as 
parallel to hegemonic norms. MSWs conceptualised work as a site where masculinity 
was created and enacted, and were able to subsume their vocation under male norms, 
unlike their female counterparts (Carbado, 2000; Gaylin, 1992; McGinley, 2004). Thus, 
MSWs believed that by using their personal attributes to earn a living, they reaffirmed 
their masculinity and value to society (Browne & Minichiello, 1996). Given that 
femininity was not linked to employment, female sex workers contravened feminine 
norms through their occupation (Gerull & Halstead, 1992; Perkins & Bennett, 1985). 
Consequently, females perceived their work as more stressful (Shaver, 1996), with 
higher chance of arrest (Shaver & Weinberg, 2002). Drug use was also higher among 
women, as was the chance of rape and violence (Weinberg, Shaver, & Williams, 1999). 
Males also enjoyed greater social status in the field than women and accordingly were 
more likely to enjoy their work (Weinberg et al., 1999).  
Although masculinity allowed for MSWs to articulate their occupation under the aegis 
of hegemonic ideals, they were doubly stigmatised for transgressing male sexual norms. 
Male sex work was ironic in this sense, for it received stigma through a disjunct with 
masculinity, but the marginalisation could be remedied by conformity to hegemonic 
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ideals. Masculinity and male sex work were thus interwoven, and this distinction is the 
key difference between sex work of both genders, adding to feminist theorising in the 
field. Thus, following sections will elaborate on how masculinity relates to male sex 
work, and articulate the gap in literature. The next portion will detail the typologies that 
came to represent male sex work research.  
Sex Worker Typologies  
Pioneering studies in male sex work generally saw the field as a subset of deviant 
behaviour and tended to pathologise MSWs (Deisher, Eisner, & Sulzbacher, 1969; 
Freyhan, 1947; Gandy & Deisher, 1970; Hauser, 1962; Russell, 1971). This pathologised 
viewpoint was underlined by the disjunct from masculinity that MSWs purportedly 
represented, such as the supposedly feminising nature of homosexuality (British Medical 
Association, 1955; Cory & Leroy, 1963; Newton, 1972; Willis II, 1966). The 
pathologising paradigm manifested as the various typologies used to categorise MSWs.  
Early work categorised MSWs based on location; street hustlers3, bar hustlers, and call-
boys. These were ranked by increasing order of prestige and safety, with street hustlers 
wishing to move into jobs as bar-hustlers once they were of age (Ross, 1958). Another 
typology divided workers into volunteers – youth ‘misled’ into the field, call-boys, 
‘cottage’ types – those who solicited in public lavatories, club and pub prostitutes, and 
‘rollers’ or MSWs who attempted to rob clients (Hauser, 1962). A similar typology was 
also proposed a few years later; call-boys, street prostitutes, bar hustlers and kept boys, 
ordered in a hierarchy (Caukins & Coombs, 1976). As discussed below, the 
development of typologies continued into the 1980s.  
Street/bar workers, escorts, part-timers and exploitative part-timers were indicated by 
Allen (1980). The first group referred to those who were situated at the street or bars. 
                                               
3 ‘Hustler’ is largely a North American term, while rent-boy is commonly used in Britain. 
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Part-timers were generally students or employed elsewhere who only engaged in sex 
work when they required extra income. The final group denoted delinquents who 
coerced homosexual men into paid sex, sometimes robbing them, indicative of their 
purported manipulative nature (Allen, 1980). Other studies also stated similar typologies 
(Caukins & Coombs, 1976; Dynes, Johansson, Percy, & Donaldson, 1990; Earls & 
David, 1989; Luckenbill, 1986; Maloney, 1980).  
More recent typologies furthered the pathological strand of past work but also 
demonstrated the relationships with culture and income (Ge, Li, & Aggleton, 2015; 
Korf, Nabben, & Schreuders, 1996; Özbay, 2010, 2015; van der Poel, 1991; Van Gelder 
& Van Lier, 2009). A study in the Philippines delineated MSWs as follows: ‘dance 
teachers’; children; masseurs; bar workers; and freelance workers (Tan, 1999). Brazilian 
street workers, on the other hand, were divided into two groups (Larvie, 1999). The first 
group were reliant on the income from sex work while the other section viewed the 
vocation as one of many sources of earnings.  
In general, typologies cast MSWs in a maligned light, through the lens of masculinity 
(Minichiello, Scott, & Callander, 2013; Scott, 2003b). For example, street workers were 
positioned as highly masculine and ‘straight-acting’, while kept boys were considered 
less so (Kaye, 2007). In addition, typologies seemed to be ordered according to degrees 
of agency possessed by MSWs. Misled youth were manipulated into the field by 
purportedly more masculine clientele, while some MSWs robbed their supposedly 
effeminate clients. Masculinity was clearly intertwined with the trade, but served to 
further the pathological perspective of past work, where conformance to hegemonic 
norms defined MSWs’ place in various typologies. Thus, masculinity was utilised as a 
tool to malign, neglected as a means to understand how workers charted their vocation. 
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Not only was masculinity utilised to categorise workers based on hegemonic ideals, it 
also attempted to explain why one would enter the field, as indicated in the next section.  
Reasons for Entry into Sex Work  
In much early research, MSWs were conflated with homosexuality, a feature continued 
for several decades after (Allen, 1980b; Earls & David, 1989; Gandy & Deisher, 1970; 
Scott, 2003b). Consequently, modes of entry were underlined by the perceived 
homosexuality of the vocation. Youth in the survivalist mode were financially 
disadvantaged and entered male sex work through an older homosexual/bisexual man 
who offered recompense for sexual services (Luckenbill, 1985). Another mode of entry; 
opportunistic involvement, referred to those from comfortable backgrounds who were 
attracted to the deviancy of sex work (Lofland, 1969). These groups tended to be 
portrayed as exploited and lacking in agency compared to the more powerful 
homosexual client. The sex worker was sometimes characterised as straight, manipulated 
to homosexuality by the client, implying irrationality on the part of the MSW (Allen, 
1980; Lofland, 1969). Other early studies identified additional negative reasons for 
entering male sex work, such as low intelligence, childhood sexual abuse and mothers 
who were sex workers (Chappell, 1986; E. Coleman, 1989; Coombs, 1974; Craft, 1966; 
MacNamara, 1965; Winick & Kinsie, 1971). Some scholars identified more positive 
paths into male sex work such as exploration of identity, intercourse, and self-
acceptance (De Moya, 1989; Harris, 1973; Perkins & Bennett, 1985).   
More recent research benefited from improvements in research methods, which allowed 
for greater diversity and a more sophisticated understanding of sexuality, and thus 
played a large part in the shift of research paradigms. In addition, changing social mores 
allowed for more workers and clients to identify as gay, straight or bisexual. In line with 
the more positive means of entry suggested by past work, more recent studies indicated 
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that MSWs entered the field for economic benefits, positive self-impact, sexual 
excitement and a sense of belonging (de Lind van Wijngaarden, 1999; Haley, Roy, 
Leclerc, Boudreau, & Boivin, 2004; Lankenau, Clatts, Welle, Goldsamt, & Gwadz, 2005; 
Leary & Minichiello, 2007; Mujtaba, 1997; Uy, Parsons, Bimbi, Koken, & Halkitis, 
2004). 
Early work on motivations for entry largely centred on how MSWs were engaged in 
survival sex or manipulated into joining the field. Thus, sex workers were purportedly 
subjugated by client masculinity. Much like the typology-focused studies of years past, 
motivations for entry were explored through the lens of masculine pathology, with male 
sex work characterised as a social problem. More recent studies explored the field as a 
rational choice, but did not delve into how masculinity informed and constructed the 
motivations for entry. Thus, despite the move from a non-pathologised view of male 
sex work to an occupational framework, masculinity was only utilised to explore the 
field in a maligned fashion. The next section further explores how male sex work was 
termed a social problem, specifically as agents of disease.  
Risk Discourses 
The emergence of HIV/AIDS contributed to a shift in focus from deviance to risk, 
with male sex work characterised as a public health concern (Elifson et al., 1989). Sex 
workers had thus been transformed from deviants into repositories of disease (E. V. 
Morse et al., 1991). Furthering discourses on men who have sex with men (MSM), 
studies on HIV became more common in the MSW arena (Carballo-Diéguez & Dolezal, 
1995; Leigh, 1990; Rotheram-Borus et al., 1994; Siegel, Palamara Mesagno, Chen, & 
Christ, 1989). MSWs were viewed as transmitters of HIV to the unsuspecting 
heterosexual population (E. V. Morse et al., 1991), underlined by the belief that sex 
workers and homosexuals were at-risk populations, along with the even greater threat of 
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the bisexual who transferred HIV from homosexuals to the general populace 
(Minichiello et al., 2013; Worth, 2003, 2011). 
Most scholarship argued that substance use and unsafe sex were higher in the MSW 
population compared to the general populace, linked to bottoming, lack of condom 
usage and intravenous drug use, among other factors4. However, safe sex was generally 
practiced in certain nations, such as the United Kingdom and Thailand, although 
condom use was less common with regular clients5. Risk appeared far greater within 
certain typologies than compared to others. In line with decreased income and 
disadvantaged backgrounds, street workers were greater affected by drug use and unsafe 
intercourse, compared to their indoor counterparts (Bayer et al., 2014; R. de Graaf, 
Vanwesenbeeck, Zessen, Straver, & Visser, 1994; Minichiello, Browne, & Kendig, 2000).  
Apart from STI-based risk, MSWs also encountered other forms of risk. Forced sex 
work and the associated trafficking have been observed both in the Global South and 
developed nations (Bittle, 2002; Guadamuz et al., 2011; Jamel, 2011; Nick Mai, 2011; 
Mameli, 2002; Popova, 2006). Violence, rape and theft were commonly reported by 
street workers, but rare among their indoor counterparts (Lowman & Fraser, 1995; 
Prince, 1986). Also, more than a quarter of independent escorts reported childhood 
sexual abuse (J. T. Parsons, Bimbi, Koken, & Halkitis, 2005).  
                                               
4 For more information, see Aunon et al. (2015);  Bacon et al. (2006); Ballester, Salmerón, Gil, & Giménez 
(2014); Boles & Elifson, (1994); Burt, Thiede, Barash, & Sabin (2006); Cai et al. (2010); Clatts, Giang, 
Goldsamt, & Yi (2007); Crofts et al. (1995); de Lind van Wijngaarden & Iqbal (2015); De Moya & Garcia 
(1999); Diaz et al. (1993); Emmanuel, Salim, Akhtar, Arshad, & Reza (2013); Estcourt et al. (2000); Estep, 
Waldorf, Marotta, Huber, & Schneider (1992); K. Ford, Wirawan, Fajans, & Thorpe (1995); Galárraga et 
al. (2014); Geibel et al. (2008); Grov, Rodríguez-Díaz, Jovet-Toledo, & Parsons (2015); Haley, Roy, 
Leclerc, Boudreau, & Boivin (2004); Koken, Parsons, Severino, & Bimbi (2005); Kuyper et al. (2004); 
Leuridan, Wouters, Stalpaert, & Van Damme (2005); Mariño, Minichiello, & Disogra (2003); Mc Grath-
Lone, Marsh, Hughes, & Ward (2014); E. V. Morse, Simon, Balson, & Osofsky (1992); Narayanan et al. 
(2013); Okal et al. (2009); Okanlawon, Adebowale, & Titilayo (2013); Pando et al., (2003); Pennbridge, 
Freese, & MacKenzie (1992); Rietmeijer, Wolitski, Fishbein, Corby, & Cohn (1998); Shinde et al. (2009); 
Snell (1995); Verhaegh-Haasnoot, Dukers-Muijrers, & Hoebe (2015); Williams, Atkinson, Klovdahl, Ross, 
& Timpson (2005); Yu, Clatts, Goldsamt, & Giang (2015).  
5 For more information, see Allman & Bozhinov (2015); Belza et al. (2001); Bloor, McKeganey, & 
Barnard (1990); Davies & Feldman (1999); Kong (2008); Kunawararak et al. (1995); Lau, Cai, Tsui, Chen, 
& Cheng (2009); Mi, Wu, Zhang, & Zhang (2007); Plant, Plant, & Thomas (1990). 
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Interventions to reduce harmful behaviour have also been proposed, with safer sex 
practices observed post-treatment (Williams, Bowen, Timpson, Ross, & Atkinson, 
2006). A Safer-Sex Strategy Scale was developed, to determine the ability of MSWs to 
engage in safer intercourse, indicating that time spent in the profession, along with 
attendance at sex workers’ rights NGOs and sexual health clinics increased the likeliness 
of safe sex (Mariño, Browne, & Minichiello, 2000). This was supported by studies which 
indicated that most internet escorts took harm-reduction measures to ensure safe 
intercourse (Bimbi & Parsons, 2005; Smith & Seal, 2008a, 2008b). Workers also 
employed other coping mechanisms, such as substance use and repudiating 
homosexuality (K. Ford, Wirawan, Fajans, & Thorpe, 1995; Schifter & Aggleton, 1999). 
Some dichotomised work and non-work experiences, while others formed a support 
network with colleagues or those in the vicinity (Kaye, 2007; Stevens & Davidson, 
1986). Such measures indicated that workers may consider their field a legitimate form 
of employment, with risks and hazards that needed to be managed, in line with the 
feminist view of sex as work.  
More recent research thus explored male sex work as a health risk that needed to be 
controlled and managed. Where once sexuality was used to delineate the field as a social 
problem, later studies utilised STIs to malign sex work. Until recent times, sex work was 
largely labelled a social problem, a clear failure to address the occupational aspects of 
the field. With a focus on the perhaps more tangible public health aspects of male sex 
work, masculinity was relegated to the side-lines and thus neglected as a means to 
understand the vocation. Thus, most studies adhered to the maligned view of male sex 
work, pathologised either due its health risks or failure to cohere to masculine norms. 
However, the view of male sex work as a vector of disease or an affront to masculinity 
was not constant across all forms of the vocation. Instead, MSWs soliciting at different 
sites were perceived to pose varying health risks or exhibit purportedly more effeminate 
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behaviour. Spatiality is thus an important concern in the field, and the next section will 
illustrate how spaces of work govern the male sex work experience.   
Spaces of Work 
As indicated, past research tended to pathologise male sex work as deviations from 
masculinity and sexual norms. In addition, the field also was also side-lined based on 
interactions between masculinity and spatiality. This section thus explores how locations 
were intertwined with status, sexuality and the sex work experience. Street workers 
operated in a variety of public locations, such as road junctions, parks, washrooms and 
train stations (Niccolai, 2014; Ramaekers, 1996; Reiss, 1961; Zuilhof, 1999, 1999). Given 
the dangers associated with street work, such as homophobic gangs, law enforcement, 
or rape attempts by clients, working in public areas seemed more suited for younger 
MSWs (Bloor, McKeganey, & Barnard, 1990; Davies & Feldman, 1999; Lorway, Reza-
Paul, & Pasha, 2009). The harsh climate of street work thus tended to attract those who 
were disadvantaged socioeconomically or were running from parental abuse (Castañeda, 
2014; Lorway et al., 2009; McCabe, 2005; McCabe et al., 2011; Whisnant, 2006).  
Unsurprisingly, street work was rarely considered a long-term vocation, instead viewed 
by most as a transient occupation, one that was done rationally, albeit under severe 
pressures (Cáceres & Jiménez, 1999; KISS, 2011). Consistent with the ephemeral nature 
of street work, participants had a survivalist mind-set, sometimes working for food and 
board (Boyce & Isaacs, 2014; Infante, Sosa-Rubi, & Cuadra, 2009). As street work was a 
risky option, especially in developing nations, it was not an alternative selected by those 
who were comfortable with their sexuality, rather a choice made when few other 
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financial options were available (Reiss, 1961; Winick & Kinsie, 1971). Thus, workers 
often reported a straight identity and repudiated homosexuality6.  
Whilst most pioneering study tended to centre on street work (Hoffman, 1968, 1972), 
other forms of male sex work often went unnoticed due to lack of visibility, such as 
brothel, bar and agency-based work. Despite the comparative inconspicuousness of 
indoor work, it was still illegal in many nations (Storer, 1999). Thus, workers were often 
advertised as models, bound by a strict code of employment guidelines and often had 
some level of training (Dynes & Donaldson, 1992; Pittman, 1971; Storer, 1996). Indoor 
work also tended to favour younger MSWs, and given the more stable nature of the 
former compared to street work, some participants were able to engage with clients in 
long term transactional relationships, which augmented safety (Davies & Feldman, 1999; 
Messi & Girardi, 1991; Visano, 1991). Similar to street work, participants often 
distanced themselves from the stigmatised homosexual identity, reiterating that their 
work was solely economic and often derided clientele and the gay community (Barnes, 
2008; McCamish & Sittitrai, 1997; Schifter, 1998; Schifter & Aggleton, 1999).  
Spatiality clearly played a large part in the prestige, income and level of safety in sex 
work. Although street work may be considered more masculine, indoor work bore 
hallmarks of conventional careers, such as safety and a constant flow of income 
(Niccolai, King, Eritsyan, Safiullina, & Rusakova, 2013). Indoor sex work thus tended to 
attract those from more privileged backgrounds (Bayer et al., 2014). The next section 
centres on the more recent theme in the field, the idea of sex work as a form of 
employment. 
                                               
6 See Aggleton & Ridder-Wiskerke (2015); Jersild (1956); Nicola Mai, Worton, & Wilson-Tagoe (2004); 
Mariño et al. (2003); McCabe et al. (2011); Mitchell (2015); Özbay (2010); Ridder-Wiskerke (2012); Sagarin 
(1975); Sagarin & Jolly (1983); Sagarin & MacNamara (1975); Van Gelder & Van Lier (2009) for more 
detail.  
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Sex as Work 
Early male sex work studies framed the field as a form of employment, albeit a deviant 
one, setting the stage for further occupational exploration of the field (Pittman, 1971). 
Luckenbill (1985, 1986) indicated that the various forms of male sex work represented a 
hierarchy. Street workers occupied the lowest tier in the hierarchy, followed by those 
who worked in bars and with escorts inhabiting the highest rungs (Luckenbill, 1986). He 
also outlined three forms of mobility; stability, minimum ascent and maximum ascent. 
Although Luckenbill’s (1985, 1986) studies explored male sex work as a vocation, it was 
not characterised as a legitimate form of employment. Instead, much like other research 
in the era, male sex work was cast as a deviant occupation. In addition, while Luckenbill 
(1985, 1986) highlighted varieties of sex work and the processes of mobility, he did not 
consider how masculinity related to the tiered system he had proposed.  
More recently, Escoffier (2007) detailed the MSW career path of porn star-stripper-
escort, exploring in great detail all three ranks. Escoffier (2007) detailed the career 
pathway that may be encountered by elite MSWs, from a non-pathologising perspective. 
However, very few MSWs actually became pornographic actors, and thus his research 
was more descriptive of a particular class of workers, rather than discursive about the 
occupation as a whole. Most importantly, as with Luckenbill’s (1986) research, Escoffier 
(2007) did not use masculinity as a tool to explore the vocation, despite its deep 
relationship to the field. Current vocation-based studies in male sex work have thus 
transitioned from a pathologising view to an occupational paradigm. More recent 
studies on the current incarnation of male sex work (internet-based escorting), 
developed on the idea of male sex work as a legitimate, rationally chosen vocation, as 
indicated in the next section.  
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The Internet Escort 
Technologies such as the internet and mobile phones have increased the reach of the 
market, and there have been documented increases in numbers of online escorts 
(Gaffney, 2007; McLean, 2013). As a result of the internet, male escorting is globally 
visible and substantial, with statistics now available to show that there is a growing 
demand for paid male sexual recreation services delivered in a professional manner, a 
shift from the previously maligned view of the occupation (MacPhail et al., 2015). This 
section will thus detail the most recent and pervasive form of male sex work, explaining 
why internet-based work is the most feasible variant and thus apt for contemporary sex 
work research. First, what escorting represents to MSWs will be detailed, followed by a 
profile of the typical internet escorting encounter. Recent studies in the field will then be 
detailed, illustrating the nuances of the cyberspace encounter.  
Defining escorting. 
Many studies indicated that escorting was primarily about providing company, or the 
boyfriend experience (Kong, 2009; Pleak & Meyer-Bahlburg, 1990; Smith, Grov, Seal, 
Bernhardt, & McCall, 2014; Walby, 2012). The provision of companionship7 worked 
both ways; while escorts furnished the client with company, clientele also provided 
escorts with a means of alleviating their own loneliness (Cates, 1989; Cates & Markley, 
1992; Caukins & Coombs, 1976; J. D. Roberts, 2007). Sexual services were sometimes 
mentioned on a secondary note and engagements without sexual activity were common 
(Grov, Rodríguez-Díaz, & Jovet-Toledo, 2015; McLean, 2013; Smith & Seal, 2008a). 
Such a definition of escorting contrasts with past pathologised characterisations of it 
being a solely sexual encounter. Escorting as a form of emotional labour draws parallels 
                                               
7 Companionship denoted a personality match between client and worker (J. D. Roberts, 2007), 
facilitating affection and intimacy (Cabezas, 2014).  
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with past research on female sex work (Brewis & Linstead, 2000; Deshotels & Forsyth, 
2006). The next section will discuss the escorting encounter.  
The encounter. 
 
 
Figure 1. Internet escorting process  
A variety of paths exist for potential encounters. For example, some escorts may contact 
potential clients or men may ‘stumble’ upon sites and become unintentional clientele. 
Of the multiplicity of paths an encounter may take, a more common process has been 
illustrated in Figure 1, based on previous research (Grov, 2013; McLean, 2012, 2013). 
This particular escorting encounter began when a client viewed a profile on an escort 
site and made a selection based on preferences (McLean, 2013). North American escort 
websites usually provided a photo of the worker, along with a physical description and a 
brief biography (Agresti, 2009; Lee-Gonyea, Castle, & Gonyea, 2009). Physical 
information was fairly detailed, with escorts providing their eye colour, hair colour, 
height, weight, penis size and circumcision status (cut/uncut). Most workers provided 
various contact details for potential clients (Lee-Gonyea et al., 2009).  
Clientele then contacted the escorts they were interested in and a conversation began, 
either on the website itself, or through text/call (McLean, 2013). Escorts and clientele 
would then determine whether the other was suitable for the planned encounter, based 
on service standards, sexual services and rapport. Once the client selected a particular 
escort, a time and place would be decided (incall/outcall). One party would then travel 
to the other and the encounter commenced. Payment was usually made at the start, and 
clients usually extended engagements longer than planned (Bernstein, 2007). Unlike 
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street and brothel based forms of work, escorts did not have to go through a middleman 
or deal with law enforcement raids (McLean, 2013). The next section will detail studies 
on internet escorting, ranging from the benefits of the field to the effect of masculinity 
on MSW wages, thus detailing why internet escorting is preferred to other forms and 
consequently the most viable incarnation of sex work.  
From walkways to the web.  
While some indicated that smartphone applications (Grindr, Hornet, Jack’d) and 
websites (Adam4Adam, RealJock) designed to connect MSM (Gudelunas, 2012; 
Rendina, Jimenez, Grov, Ventuneac, & Parsons, 2014) may make MSWs redundant 
(Rowe, 2011), these technologies have instead made the field far easier to access both 
for workers and a diverse, sometimes closeted clientele (McLean, 2012; Scott, 
Minichiello, & Meenagh, 2015). In addition, exposure to the internet has allowed male 
sex work to enter the public space (Holt & Blevins, 2007), thus increasing safety 
(Soothill & Sanders, 2005) and improving service quality through escort review sites 
(Cunningham & Kendall, 2011). Given the rise in internet-based work (McLean, 2013), 
some studies stated that the pursuit of unsafe sex was made easier by new technologies 
(Reisner et al., 2009) and that internet-based MSWs engaged in unprotected intercourse 
(Agresti, 2009; Harcourt & Donovan, 2005; Mimiaga, Reisner, Tinsley, Mayer, & Safren, 
2009). However, research indicated that internet escorts practiced safer sex compared to 
their colleagues on the street (Smith & Seal, 2008a). 
McLean (2013) argued why independent escorting was likely to represent male sex work 
in the future: the reduction in street work; the waning of brothels and agencies; issues 
with print media; simplicity of internet-based work; privacy and safety; and economic 
gains. The chances for arrest and violence were higher on the streets, which encouraged 
workers to advertise on the internet instead. Many workers also indicated unhappiness 
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with brothel operation, mostly due to the high commissions levied (McLean, 2012, 
2013; J. T. Parsons, Koken, & Bimbi, 2004). Advertising in print media had several 
drawbacks, most of which could be solved through the internet. For example, 
advertising in print media was expensive and the amount of text that could be displayed 
was limited. By advertising through the internet, workers were able to solicit for clientele 
over webpages rather than walkways, which led to McLean’s (2013) view that the 
increased privacy and safety of escorting were factors for increased migration to 
cyberspace. Also, escorts did not have to provide any personal information, unlike 
brothel workers who had to pass their details to managers or owners. The high 
economic benefit of working on the internet, much greater than other forms of sex 
work, was also a clear factor for the feasibility of independent escorting. This of course 
does not indicate that street-based work is maligned, but that internet-based escorting 
provides several advantages over other forms.  
The move to the internet also occurred in developing nations, such as China (Wong, 
Leung, & Li, 2012). Some reported that moving to urban areas to engage in sex work 
allowed them to experience ‘being gay’ and escape the homophobic and ‘peasant’ mind-
sets of their rural homes (Kong, 2010). MSWs in China were unique in the sense that 
their movement to urban areas, while similar to the general citizenry in terms of finding 
greater opportunities, was also coupled with the want to explore their identity, as per 
research in the Global North (Leary & Minichiello, 2007). Thus, even in developing 
nations, internet-based sex work could be a rationally chosen occupation, aligned with 
the feminist position of sex as work.  
Concerning the needs of internet escorts, studies indicated that they would be interested 
in workshops concerning wealth enhancement, marketing and financial planning (Grov, 
Rodríguez-Díaz, Ditmore, Restar, & Parsons, 2014; J. T. Parsons, Koken, & Bimbi, 
2007). Research has also explored the non-work aspects of MSW life and indicated that 
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non-commercial intercourse involved a greater variety of sexual acts and satisfaction, 
along with less condom use (Grov, Rodríguez-Díaz, Jovet-Toledo, & Parsons, 2015). 
Internet escorts dealt with stigma through strategies such as framing, altruism and 
positioning themselves as ‘normal’ by community standards (Koken, Bimbi, Parsons, & 
Halkitis, 2004; Padilla et al., 2008). By devising strategies to cope with work concerns, 
escorts demonstrated how the vocation could be construed as a form of employment 
with its own unique issues. Within the vocational paradigm of escorting, a few studies 
also focused on the role of masculinity in the occupation.  
A recent study demonstrated that those who exhibited attributes counter to masculinity 
were penalised financially. Logan (2010) argued that increased age and obesity reduced 
the rates escorts were able to charge. In addition, there existed price penalties for 
thinness and even for ‘average’ body types. Large girth in men reduced the proportional 
size of genitals and caused non-muscular breasts, and purportedly indicated lack of 
masculine control (Bourdieu, 2001). Thin men, on the other hand, were slight and were 
possibly feeble, considered feminine traits (Hennen, 2005), rejected by both gay and 
straight clientele. Those with muscular builds, an attribute consistent with masculine 
norms, enjoyed the greatest rates. Masculinity also manifested in sexual behaviour, with 
supposedly aggressive tops being able to command higher prices and the submissive 
bottoms forced to accept lower rates, similar to results of previous studies (Canotal, 
2009; Phua & Caras, 2008). The premium that existed for tops and penalty for bottoms 
was said to be due to gay males valuing traditionally masculine behaviour (Carballo-
Diéguez et al., 2004; Chauncey, 1982; Clarkson, 2006; de Lind van Wijngaarden, 2015). 
Thus, it appeared that physical attributes representative of masculinity, along with 
purportedly masculine sexual behaviours were preferred in the sexual environment, 
indicating that MSWs exemplified masculine ideals in a sexual sense, aligning themselves 
with the hegemonic ideals that oppressed them (Anderson, 2009). Although Logan’s 
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(2010) study explored how masculinity determined the attributes preferred in the 
internet escorting market, he did not delve into how masculinity constructed and 
defined the vocation.  
Another study explored male sex work as an occupation and highlighted how 
masculinities functioned in the field (Walby, 2012). The researcher drew upon a 
multiplicity of sexuality theories and detailed how independent escorting rested at the 
crossroads of intimacy, emotion and power, and demonstrated how sex work, while a 
form of work, was much more than an economic transaction. Walby (2012) indicated 
how the ‘touching’ inherent in male sex work confounded mainstream gender and 
sexual norms. The performativity in escort experiences and the blurring between work 
and non-work encounters was also illustrated. Several methodological insights were 
provided, centred on the expression of masculinities in the interview space. 
Reinterpretations of masculinity and how hegemonic ideals were broadened in the work 
context were also indicated. Although Walby (2012) explored how masculinities were 
enacted in the lives of MSWs, his focus was to demonstrate how ‘touching’ unwound 
gender and sexual roles, and queried identities, through the lenses of queer theory and 
Foucauldian thought, rather than to chart how masculinities were enacted in the 
vocation. Thus, while Walby’s (2012) insights on masculinity were useful platforms 
through which this study may build on, a more pointed and comprehensive exploration 
of masculinity in the field is wanting.  
Most research on internet-based forms of sex work tended not to cast workers as a 
maligned or stigmatised sample. It may be that the advent of independent internet-based 
MSWs signalled the move from a pathologised view of sex work to an occupational 
paradigm where participants possessed agency and made rational choices. However, 
despite the shift toward a vocation-centred view of the field, studies concerning 
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masculinity were still lacking. In studies where masculinity was utilised, it was construed 
as a means to determine MSW wages, but ignored as a means to understand and 
negotiate the vocation as a whole, or a peripheral concern to other agendas. This study 
thus seeks to utilise masculinity to explore how escorting is expressed and understood. 
The next sections explore other participants in male sex work, namely those in a 
managerial role, along with clientele.  
Owners and Managers 
As stated in the previous section, only a minority of MSWs were affiliated with an 
owner/manager (Aggleton, 1999; Baral et al., 2009), magnified by the use of the internet 
(McLean, 2013). Regardless, managers and owners performed a critical function in male 
sex work. They advertised on behalf of MSWs (Cunningham & Kendall, 2011; Niccolai 
et al., 2013) and provided a place of operations (Hickson et al., 1994). To screen for law 
enforcement or errant clientele, managers often acted as intermediaries between workers 
and clients (Zuilhof, 1999). Where clients had to engage with workers swiftly and 
surreptitiously in street-based forms of work, clientele of indoor operations could 
inform managers of sexual preferences, thereby crafting a superior sexual experience 
(Minichiello, Dune, Disogra, & Marino, 2014). 
An early study suggested that escorts who did not attract much business, became 
unattractive, were fussy in selecting clients or attempted to cheat the agency were liable 
to be fired or denied engagements (Salamon, 1989). The agency owner also maintained 
social distance from the workers and disapproved of those who spoke too much of their 
engagements or asked too many questions. Escorts and the agency owner only shared 
the common thread of attempting to exploit seemingly naïve clients (Salamon, 1989). 
Recent research indicated that managers took about 180 – 200 calls a month and then 
distributed client requests based on escort preferences and performance (Smith et al., 
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2008; Smith & Seal, 2008a). Apart from providing ancillary services, the agency owner 
also facilitated mentoring and social support processes. Thus, unlike the previously 
indicated study, MSWs reported favourable relationships with their supervisor (Marcus, 
Horning, Curtis, Sanson, & Thompson, 2014; Smith, Grov, & Seal, 2008). Overall, while 
there existed a clear power distance between the workers and employer, there appeared 
to be some benefits for MSWs in such arrangements.  
Clientele 
Study on clientele was more prominent in the late 90s and built on earlier research 
which suggested that clients were a stigmatised (Caukins & Coombs, 1976) and diverse 
group composed mostly of bisexuals who employed MSWs as their status (either 
married or professional standing) caused them to hide same sex engagements (Kamel, 
1983). Most clientele were men, with a small but increasing group of female customers 
(Harlots Parlour, 2015; Scott, Callander, & Minichiello, 2014). Clients in Australia 
appeared to conform to the following typology; marrieds, easy trades, undesirables, 
sugar daddies and heaven trade (Browne & Minichiello, 1995). Marrieds were married 
men; making up the majority of clients and generally denied their homosexuality (Estep, 
Waldorf, Marotta, Huber, & Schneider, 1992). Such clients tended to be quite 
thoughtful and rarely requested unsafe intercourse. Easy trades were those receptive to 
safe sex practices and were undemanding. In contrast, undesirables were those whom 
sex workers would prefer not to engage with due to their unattractive or condescending 
demeanour. Sugar daddies were mature clients who provided financial support. 
Although these appeared beneficial, MSWs stated that such relationships were often 
unsuccessful due to a mismatch in interests. Heaven trades, as the nomenclature 
suggested, referred to attractive clients who did not feel like ‘work’ (Browne & 
Minichiello, 1995).  
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A study stated that apart from the marginally higher education levels, clientele were as 
diverse as other gay men (Pitts, Smith, Grierson, O’Brien, & Misson, 2004). However, 
another study indicated that clients were usually middle class and ranged from 20 - 60 
years of age (Grov, Wolff, Smith, Koken, & Parsons, 2014). Clientele reported a variety 
of sexual orientations and backgrounds (Aggleton & Ridder-Wiskerke, 2015), but most 
did not characterise themselves as homosexual (Bimbi, 2007) and tended to be married 
(Logan, 2010). A study also stated that despite reporting a homosexual orientation, 
almost half of clients were currently in or had recently been in a relationship with a 
female partner (Grov, Wolff, et al., 2014). On the other hand, another study indicated 
that clients’ last sexual engagement was with a male partner (Rosenberger et al., 2011). 
These conflicting positions possibly suggested that clientele were as diverse as the 
MSWs they solicited.  
Clientele also varied depending on the means they used to engage MSW; those who 
were contracted via the internet tended to be better educated and hired workers for 
longer hours than compared to customers who engaged escorts through agencies or 
magazines (J. T. Parsons et al., 2004). Clientele spent much time selecting an escort who 
matched their needs perfectly, in terms of sexual activity and physical attributes (Scott et 
al., 2014) and consequently expressed high levels of satisfaction with engagements 
(Grov, Wolff, et al., 2014).  
Encounters generally ran the gamut from intercourse to watching pornographic videos. 
In general, clientele tended to bottom, and thus MSWs were usually the insertive partner 
for oral and anal intercourse (Bimbi & Parsons, 2005; de Lind van Wijngaarden, 1999; 
Grov, Wolff, et al., 2014). Strategic positioning, defined as withdrawal prior to 
ejaculation to minimise HIV risk, was not commonly observed in MSWs compared to 
the MSM population, perhaps linked to the prevalence of safe sex practices (J. T. 
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Parsons, Schrimshaw, et al., 2005; Prestage et al., 2007; Van de Ven et al., 2002). Apart 
from oral and anal activity, clientele also requested self-masturbation, mutual 
masturbation, fisting and rimming. Non-sexual activity was also common, such as dirty 
talking and cuddling, with conversations running on average a quarter of the average 
hour-long encounter period (Mariño, Minichiello, & Disogra, 2003; Minichiello, Marino, 
Khan, & Browne, 2003). Client convenience appeared to mediate engagements, as many 
encounters were at client residences and on the weekend (Minichiello et al., 2003).  
Conclusion: The Role of Masculinity 
Masculinity was often utilised in early male sex work research as a tool to pathologise. 
For example, early studies stated that taking on an active or masculine role in sexual 
activity represented manliness and MSWs were often characterised as non-rational 
actors, manipulated by older and more masculine clients (Chauncey, 1982, 1994; Reiss, 
1961). Apart from a pathologising mode of inquiry, masculinity was mostly absent from 
male sex work discourse. Only in recent years has masculinity been used to explore the 
field as a legitimate vocation. However, most research used masculinity to describe 
processes or employed it as a peripheral concern, rather than as a comprehensive means 
to explore and comprehend the vocation. As such, this study seeks to detail the 
experience of masculinity in the profession.  
In order to explore masculinity within male escorting, it is necessary to utilise a theory 
that is able to contextualise masculinity, along with its corresponding social structures 
and power relations. Hegemonic masculinity has framed masculinity in collective terms 
and pluralised it, drawing attention to power and ideological variations (Connell, 2005). 
Thus, the next chapter will provide the theoretical underpinnings of hegemonic 
masculinity and its applicability to the study.  
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Chapter 3: Theoretical Framework 
Introduction 
The research question aimed to explore how masculinity was constructed in escorting. 
Masculinity is a social construct defined as the summation of daily routines generally 
ascribed to boys and men. This connoted male bodies, both in direct and more abstract 
senses, but was not bound by the male biology (Connell, 2002; Dunphy, 2000). To 
comprehend masculinity as a spectrum defined by social forces, rather than a monolithic 
construct, a framework which was able to interact with divisions of class, gender and 
sexuality was critical (Donaldson, 1993). 
Hegemonic masculinity was thus utilised as the theoretical framework for this study, 
explaining the power differentials within male sex work and emplacing the field within 
the larger society. In the context of this study, hegemonic masculinity is defined broadly 
as: 
Hegemonic masculinity was understood as the pattern of practice (i.e., things done, not just a 
set of role expectations or an identity) that allowed men’s dominance over women to continue. 
Hegemonic masculinity was distinguished from other masculinities, especially subordinated 
masculinities. Hegemonic masculinity was not assumed to be normal in the statistical sense; 
only a minority of men might enact it (Connell & Messerschmidt, 2005). 
Thus, hegemonic ideals connoted the group of physical and psychological attributes, 
along with the cultural roles possessed by elite males, which were ideologically and 
structurally enforced as the male ideal (Connell, 2008; Goh, 2015). It was an idealised 
gender expression that was culturally, temporally, and geographically specific. It was also 
hierarchical, positioning men as superior to women, and masculinity as superior to 
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femininity. It also ordered men in hierarchical relations with one another in ways shaped 
by intersectional identity categories like ethnicity, class, and sexuality. Compulsory 
heterosexuality was an example of a manifestation of the intersections of gender and 
sexual hierarchies. 
Patriarchal thought has historically determined that the masculinities representative of 
gay/bisexual men were parallel to femininity. Correspondingly, homosexuality lay at the 
bottom of the masculinity framework, due to the apparent inversion of gender roles and 
pathologisation of sexuality (Freud, 1975; von Krafft-Ebbing, 1939). By engaging in 
same-sex intercourse and displaying purported effeminate behaviour, MSWs were 
associated with gay masculinity, despite not all workers identifying as homosexual 
(Minichiello et al., 2002).  
Through their disjunct with conventional male norms, MSWs were stigmatised. Thus, 
MSWs were consequently forced to negotiate and reinterpret masculinity. For example, 
some sex workers characterised their vocation as conforming to masculine tropes, with 
dialogues about entrepreneurship and performance of technical skills (Browne & 
Minichiello, 1996). Masculinity is deeply intertwined with male escorting, not just in a 
broad sense, but also pertinent to the work context of the field. However, while several 
studies in the area explore the vocational facets of the field, masculinity is rarely applied 
as a tool to understand the processes and machinations of the employment 
environment. Hegemonic masculinity will be detailed in this chapter to allow for a 
deeper understanding of masculinity and its cultural context, along with providing a lens 
through which escorting can be explored and understood. This chapter will first detail 
the definition and conceptualisations of masculinity. Hegemonic masculinity and its 
applicability to the study will then be explored.  
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What is Masculinity? 
‘We study masculinities because gender is one of the main structures of the human 
world; because gender inequalities are fundamental issues of social justice; and because 
patterns of masculinity are relevant to happiness, health, and even to human survival on 
the planet’ (Connell, 2014). As indicated, masculinities were key to understanding the 
broad societal context, and also more specific processes, such as that the research 
question sought to answer, concerning the role of masculinity in escorting.  
Before delving into the nuances of masculinity, it is important to define the term:  
Masculinity, understood as a configuration of practices in everyday life, is substantially a social 
construction. Masculinity refers to male bodies (sometimes symbolically and indirectly), but is 
not determined by male biology (Connell, 2002).  
Thus, masculinity was independent of physical sex, and it was possible for females to be 
masculine, if they presented themselves in a male fashion (Halberstam, 1998).  
In order to understand masculinity, it is first necessary to detail the various means by 
which it is constructed. There are four methods of describing masculinity (Connell, 
2005) and these are important in understanding the nature and conceptualisation of 
masculinity. The first, essentialism, selected an attribute that outlined the crux of 
masculinity and built masculinity around this construct. Past definitions equated 
masculinity with activity counterintuitive to femininity (Freud, 1975). The issue with 
such a view was that selecting a definitive masculinity was highly subjective. The second 
stream of thought, positivism, indicated that masculinity was measured by the statistical 
differences between men and women on various masculinity/femininity surveys. 
However, to even create such a scale, one must already have identified masculine and 
feminine behaviours. Furthermore, such a list would require that people have already 
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sorted themselves into male/female categories. These scales also assumed that 
masculinity was associated with men and femininity was related to being female.  
Another view, normativity, offered a yardstick for masculinity and said that masculinity 
must be aspired to (Connell, 2005). Men approached this standard with varying levels of 
success and few actually met the criteria, bringing the idea of normativity into question 
as norms that cannot be met by most perhaps cannot be defined as such. Semiotics took 
a different view, and stated that there existed a symbolic variation between masculinity 
and femininity – masculinity was whatever femininity was not. Such a designation was 
able to overcome the arbitrary nature of essentialist thought, along with the 
inconsistencies of positivity and normativity. Semiotics however, utilised social 
interactions as the means of analysis, making it ineffective for exploring environments 
such as the military (Saco, 1992).  
Along with these models, role theory also gave insight into the concept of masculinity, 
underlined by early studies on inherent sex differences, later proven false (Rosenberg, 
1983). Early male sex work research utilised role theory as well, and indicated that 
homosexuals were feminine and passive, based on the pathologising paradigm of 
masculinity (Weeks, 1981). Later studies moved past innate characteristics and detailed 
social roles, which referred to the expectations which came with a particular sex 
(Connell, 2005). These expectations were vulnerable to change over time, with different 
qualities asked of men in each era (H. M. Hacker, 1957). Feminism in the 1970s then 
indicated that the female sex role subjugated women (Rosenblum, 1975) and 
consequently, men proposed that their corresponding role was repressive (Farrell, 1975). 
Instead of examining power dynamics, sex role theory argued that gender roles were 
complementary (T. Parsons, 1953).  
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The above models purported that masculinity was singular and complete. In this regard, 
Connell (2005) indicated that masculinity was better defined by the procedures and 
relationships through which men and women conducted their gendered lives. Thus, 
masculinity was a location within gender relations, where men and women engaged their 
place in gender, and the effects of these practices in bodily experience, character and 
culture: ‘Masculinity is not a fixed entity embedded in the body or personality traits of 
individuals. Masculinities are configurations of practice that are accomplished in social 
action and, therefore, can differ according to the gender relations in a particular social 
setting’ (Connell & Messerschmidt, 2005).  
To understand the nature of masculinity, it was thus necessary to define gender, which 
was a means of structuring social practice in general, where life processes were aligned 
in accordance to the bodily frameworks and practice of procreation (Connell, 2002, 
2005). It was also important to make a distinction between sex and gender; what was 
inherent and what was not. Male and female in this context were biological terms, 
possibly representing difference in genitalia. Men and women, on the other hand, were 
gendered terms, which connoted social variations, such as differences in behaviours and 
experiences (Buchbinder, 1994). These were non-monolithic and were dependent on 
various cultural, political and social determinants: ‘Yet gender is inherently relational. 
Even if our understanding of gender is no more than "sex differences," there are always 
two terms in a difference. And a closer look at gender shows much more complex 
patterns than simple difference. Gender is also about relationships of desire and power, 
and these must be examined from both sides. In understanding gender inequalities it is 
essential to research the more privileged group as well as the less privileged. This 
requires more than simply an examination of men as a statistical category (though it is 
useful to do that, too). We must examine men's gender practices, and the ways the 
gender order defines, positions, empowers and constrains men’ (Connell, 2002). Thus, 
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gender was intertwined with other social institutions, such as ethnicity and class. 
Masculinity was similar in this sense as well, expressed differently across various 
ethnicities, classes and cultures.  
Given that masculinity is independent of biological sex, female masculinity can also be 
expressed, such as when women take on male drag or engage in tomboyish behaviour 
(Halberstam, 1998, 1999). Apart from gender, ethnicity also interacted with masculinity. 
Black masculinities could have a variety of different meanings dependent on the 
context. Famous black sportsmen may be portrayed as the epitome of masculine 
strength, while black rapists could be seen as the archetype for purported ethnicity-
based sexual behaviours (Connell, 2005). The intersection of black masculinity and male 
sex work was also observed, where black MSWs who conformed to the trope of 
hypermasculinity and dominance were rewarded with higher wages (Logan, 2010). To 
the best of the researcher’s knowledge, there existed little research on the intersection 
between male sex work and ethnicity (Phua & Caras, 2008; Stevens & Davidson, 1986).  
Hegemonic Masculinity 
The intersections between gender, ethnicity and class have allowed for the recognition 
of multiple varieties of masculinity. These relationships were important in keeping the 
analysis of masculinity current and ensured that these multiplicities did not coalesce into 
a typology. Within these masculinities, at any given moment, there was one form of 
masculinity deemed culturally more important, known as hegemonic masculinity, 
derived from the concept of cultural hegemony (Gramsci, 1996). Hegemonic 
masculinity was defined as the configuration of gender practice that characterised the 
currently accepted answer to the issue of the legitimacy of patriarchy, which ensured the 
dominant position of men over women (Connell, 2005).  
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Hegemony was indicated by Gramsci as the social dominance achieved through the 
mechanisms of forces that encompassed private life and cultural systems: ‘Hegemony 
refers to cultural centrality and authority, to the broad acceptance of power over those 
whom it is exercised’ (Connell, 2014). Dominance of one section of men over another 
through violence or unemployment was not hegemony (Connell, 1987b). Instead, 
hegemony was power constructed through religious dogma, media content and welfare 
policies. In addition, the term did not symbolise complete cultural control or elimination 
of alternatives. Non-hegemonic groups were simply marginalised. Thus, the key concept 
of hegemony was that force cannot be the element which brought about complicity, 
distinguishing it from overt rule (Anderson, 2009).  
Hegemonic masculinity was not an archetype (Anderson, 2009), but a social process, 
although the two were easily conflated (Donaldson, 1993). Hegemonic masculinity was 
not constant and when the nature of patriarchy altered, the dominance of the current 
masculinity declined. New entrants may contest the previous conceptualisations and 
restructure hegemony, giving rise to the historically fluid idea of masculinity. In addition, 
hegemonic masculinity could be analysed at three tiers; local, regional and global, 
reflecting the diversity in region-specified hegemonies (Connell & Messerschmidt, 
2005). Those who were emblematic of hegemonic masculinity may not always be the 
ones who wielded the greatest power in a society. It was possible for characters in films 
to represent hegemonic masculinity, but it must be noted that the hegemonic ideals did 
not rest on media images. The public visage of hegemony was not necessarily the 
characteristics of dominant men, but more what sustained their power and what most 
other men were motivated to support, indicative of the consensual nature of the 
hegemony (Connell, 1987b). Although most men could not attain the ideals represented 
by the hegemony, they aided in its sustenance, possibly because they still benefited from 
the overall subjugation of women.  
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Hegemonic masculinity was constructed relative to women and marginalised 
masculinities. The key feature of present day hegemony was heterosexuality and 
marriage (Connell, 1987b). Anderson (2009) denoted the contemporary archetype of 
hegemonic ideals as orthodox masculinity, defined as a young, married, urban, 
heterosexual, Protestant white male, and stated that it subordinated homosexual, 
nonathletic and effeminate men (Messner, 2002). It seemed to be fairly easy to emplace 
oneself in the marginalised masculinities, when one engaged in supposed feminine 
behaviour such as weakness, compassion or fear (Messner, 1995). Thus, through the 
hegemony, patriarchy was asserted, along with heterosexual dominance over non-
heterosexuals (Anderson, 2009). 
Through the lens of patriarchy, homosexuality was the sum total of the unwanted 
attributes of hegemonic masculinity, running the gamut from effeminate behaviour to 
bottoming. The masculinities embodied by gay men were a continuum of sorts, and in 
their entirety, analogous to femininity and consequently at the bottom of the hierarchy. 
It must be noted that while not all MSWs identified as gay (Minichiello et al., 2002), they 
were still considered equivalent to the subordinated gay masculinities, by virtue of same-
sex intercourse and perceived effeminate behaviour. Media images reinforced the low 
status of the homosexual, with few positive portrayals of gay men in the newspaper or 
television (Anderson, 2009). Gay men have traditionally been defined as comical and 
politically unimportant characters, or deviants attempting to destroy the societal fabric. 
For example, homosexuals were blamed for HIV/AIDS, with it being labelled a ‘gay 
disease’, as indicated in the Risk Discourses section of the Literature Review. Gay men 
were marginalised by their straight counterparts through a variety of practices such as 
political and cultural exclusion, along with abuse and violence (Altman & Weeks, 1973). 
Non-conformity to hegemonic masculinity can thus result in several costs, such as 
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emotional distress (Pollack, 1999), and even social (D. Plummer, 1999) and physical 
harm (Messner, 1995).  
Although gay masculinities occupied the lowest rung, even within these there existed a 
hierarchy, reinforced and defined by the actions of homosexual men (Connell & 
Messerschmidt, 2005). Hegemonic masculinity guided conceptualisations of 
homosexuality, and it appeared that the ‘straight’ gay lay at the top of the pyramid, in 
opposition to effeminate gays (Connell, 2005). These rankings were pervasive across 
classes, with both middle- and working-class males indicating the lower status of 
‘queens8’ (Connell, Davis, & Dowsett, 1993). Although femininity was subordinated in 
gay culture, it was still part of the gay lifestyle as evidenced by drag queens and diva 
fandom. It may be that effeminate behaviour was stigmatised in a sexual context, 
resulting in gay culture having a somewhat complex relationship with femininity 
(Clarkson, 2006; Rubin, 1984). 
The shunning of femininity in gay culture was apparent in the ‘Castro Clones’ of the 
1970s gay liberation era. These men wore jeans, t-shirts, short hair and moustaches, 
portraying a hyper-masculine image, a shift from the drag queens of years past. The rise 
of gay rights created a formal preference for hypermasculine features such as 
muscularity and body hair (Sadownick, 1996). Many gay men of the 80s spent hours in 
the gym, sculpting a physique similar to the heterosexual ideal (Buchbinder, 1994). Even 
today, gym culture has become part of the gay identity (Alvarez, 2009), portrayed as a 
way to request others to view one’s masculinity, incorporated in physical form (Long, 
1997). Thus, gay culture extolled ideals emblematic of the prevailing hegemony (J. 
Brown & Graham, 2008; Donaldson, 1993). It appeared that while straight male 
university students were avoiding hyper-masculinity (Anderson, 2009), gay men seemed 
                                               
8 ‘Queen’ refers to a flamboyant or effeminate gay man (Grahn, 1990).  
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to be attempting to ingratiate themselves within it (Connell, 1992). Thus, in a counter-
hegemonic sense, within homosexuality, ‘gayness’ was not primarily attractive, but 
masculinity (Donaldson, 1993), as demonstrated by the preference for topping and 
muscularity within the male sex work market (Logan, 2010). Accordingly, hegemonic 
masculinity allowed for comprehension of the ranking of masculinities in line with the 
hegemonic ideal, apt for emplacing the independent escorting experience within the 
masculinity framework.  
Several scholars also indicated the shortcomings of the theory. Some researchers argued 
that the idea of masculinity itself is flawed as it essentialises what men are, or forces a 
structure upon a reality that is dynamic and contradictory (MacInnes, 1998; Petersen, 
1998). Masculinity is critiqued as it is purportedly centred within a matrix of 
heteronormativity, which emphasises the gender binary, and neglects variations and 
exclusion within these groups. Thus, opponents of masculinity theories state that the 
field rests on the sex/gender dichotomy, thereby marginalising the body. However, it is 
argued that masculinities research has thrived because the fundamental framework has 
not been essentialised. The multiplicity of social constructs documented by masculinities 
researchers is testament against essentialism in the field. For example, scholars have 
explored how masculinity can be constructed in female bodies (Halberstam, 1998). 
Moreover, the relationship between social processes and bodies has been one of the 
foundational tenets of masculinities research, such as studies on how professional 
athletes used their bodies as tools and how working-class men maneuvered their bodies 
for labour (Gerschick & Miller, 1994; Messner, 1995).  
Criticisms surrounding the essentialisation of masculinity may thus be sounder if they 
instead referred to the tendency to dichotomise the lives of men and women. Research 
in men’s studies often ignored women and explored masculinities by analysing only the 
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experiences of men (Brod, 1994). However, the solution is clearly not to desert 
masculinity, but to utilise a relational approach to gender, instead of assuming women 
were not relevant to the analysis (Connell & Messerschmidt, 2005). It is thus clear that 
masculinity is not a monolithic entity, but a system of social practice that can vary with 
the gender relations in a specific social setting. 
Another critique is centred on the ambiguity of hegemonic masculinity. Scholars state 
that it is unclear who actually represents the hegemonic ideal. Furthermore, it may 
appear that those identified as epitomes of hegemonic masculinity lack masculine 
substance (Donaldson, 1993). For example, the surf champion described by Connell 
(1990), while embodying status in the masculine hierarchy, is actually unable to engage 
in masculine activities, such as getting into fights or driving drunk. Other researchers 
also indicate that hegemonic masculinity results in unfocused applications, where 
sometimes a fixed variant of masculinity is referred to, and at other times the dominant 
masculinity in a particular time period (Martin, 1998). It is also said that what exactly 
hegemonic masculinity looks like is unclear, is it a particular person, or multiple 
persons? (Whitehead, 1999).  
However, a certain level of ambiguity may be necessary when speaking about gender 
processes. In the society-wide plane, there exists a set of masculine models which are 
celebrated by the media, church and state. These modes of being both correspond to, 
but also distort the realities of social action, such as the example of the Soviet coal 
miner who cleaved a world record tonnage of coal, but the assistance from his co-
workers lay unacknowledged (Connell & Messerschmidt, 2005). As such, hegemonic 
masculinities can be articulated in ways that do not align with the lives of actual men. 
However, these models connote commonly held ideas, fantasies and wants. They allow 
for ways of structuring relations with women, along with answers to issues of gender 
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relations. Moreover, they function loosely alongside the practical composition of 
masculinities as means of existing in everyday situations, thus contributing to the 
hegemony on a societal scale. It is thus unsurprising that men who serve as ideals at this 
level exhibit contradictions.  
Researchers have also proposed that hegemonic masculinity reduces to a reification of 
power. It is stated that hegemonic masculinity crafts masculine power from the 
experiences of women rather than the understanding of women’s subjugation (Holter, 
2003). Specifically, it is argued that a distinction must be made between the overarching 
framework that subordinates women (patriarchy) and the particular system of exchange 
that came into existence during modern capitalism (gender). It is definitely erroneous to 
explain relations between masculinities as arising from the direct exercise of power by 
men over women, and it is imperative that other factors such as cultural constructs and 
the intersection of gender with ethnicity, class and geographical region be considered as 
well. Studies that explore the variations in masculinity within a single organisation, such 
as the military (Barrett, 1996), along with region specific manifestations of masculinity, 
such as that contained in a rural New Zealand country pub (Campbell, 2000) exemplify 
the various factors which aid the production of hegemonic masculinities. It is such 
research which demonstrates that hegemonic masculinity is not a reifying tool. 
It is also proposed that hegemonic masculinity has come to be associated solely with 
negative features that portray men as stoic, uncaring and dispassionate – all of which are 
associated with criminal behaviour (Collier, 1998). Given that hegemonic masculinity is 
drawn from processes that permit men’s dominance over women, it is a given, at least in 
some cases, that hegemonic masculinity comes to refer to toxic practices exercised by 
men, such as domestic violence, which enforces gendered dominance in a specific 
environment. Despite this fact, violence and similar practices do not always typify 
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hegemonic masculinity. For example, in some contexts, distancing oneself from a 
specific hegemonic ideal may actually allow for one to attain hegemonic masculinity 
(Wetherell & Edley, 1999). Several other positive characteristics have also been related 
to hegemonic masculinity, such as earning a salary and being a parent. Various actions 
are utilised by different men to craft masculinity (Messerschmidt, 1993), and 
consequently, a set of diverse practices are drawn from common cultural models, 
indicative that hegemonic masculinity is not a universal concept. Thus, it is noted that 
hegemonic masculinity should not be interpreted as a set of characteristics, but more a 
means of understanding a social process.  
As indicated, the theoretical machinations of hegemonic masculinity have faced 
opposition. However, these critiques have been effectively answered by a more nuanced 
understanding of masculinities. In addition, criticism of hegemonic masculinity has 
allowed for the theory to become more refined and pointed. For example, while early 
theory around hegemonic masculinity attempted to locate all forms of masculinity and 
emplace them within a unified framework of dominance over women, more recent 
understandings have indicated that marginalised groups and women may also 
incorporate aspects of hegemonic masculinity into their lives. It is also apparent that 
hegemonic masculinity does not operate in a solely global sense. Instead, it is proposed 
that hegemonic masculinities exist on three levels: local, regional and global. Local refers 
to masculinities that are constructed in face to face interactions with immediate 
communities. Regional refers to those that are constructed at the level of the nation-
state and global connotes those which are crafted in the transnational environment, such 
as in international politics and media. These levels are closely intertwined and work in 
tandem. For example, hegemonic masculinity at the regional level is demonstrated by 
local masculine practices, possibly constructed by athletes and politicians. In turn, 
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regional hegemonic masculinity crafts a society-wide masculine environment, and thus 
functions as a cultural framework that can be made tangible in daily social processes.  
Hegemonic masculinity has been established as a robust and flexible theoretical 
framework. Its current incarnation allows for it to facilitate understanding of not only 
the processes through which men are able to exert dominion over women, but also how 
men are positioned in relation to the hegemonic ideal and ranked in a hierarchy. Thus, 
hegemonic masculinity is the most appropriate framework for understanding the 
machinations that underlie the masculinities present in independent escorting.  
Conclusion: Gradations of Masculinity 
This chapter explored the various conceptualisations of masculinity and the means 
though which they were expressed. Within the multiplicities of masculinity, it was 
apparent that a ranking existed. Even in subordinate masculinities, such as gay 
masculinities, there was an ordering of sorts. Hegemonic masculinity was able to 
emplace these masculinities in their respective social contexts, and demonstrate how 
they intersected with the wider society and power differentials. Thus, hegemonic ideals 
allowed for one to understand how male sex work was marginalised by the power 
differentials within masculinity. The research question rested on the role of masculinity 
in the escort experience, and in this sense, hegemonic masculinity will be able to 
contextualise the hierarchy inherent in masculinity, allowing for a comprehensive 
exploration of masculinity in the field. Hegemonic masculinity will also inform the 
coding process, guiding the methods of the study, further detailed in the next chapter.  
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Chapter 4: Methodology 
Introduction 
The research question was centred on the experience of masculinity in escorting. This 
chapter will detail the means through which the research question will be explored. 20 
participants were interviewed for the study, and the means by which these participants 
were contacted and their dialogue analysed will be detailed in this chapter. The 
suitability of qualitative research will first be explored and the portion after will review 
the methods of past research, which will inform the methodology of the current study. 
The context and ethical issues then follow. The study procedure will then be illustrated, 
divided into recruitment, interview and analysis sections, followed by reflections on the 
study. Demographic details and participant case studies, along with a brief summary will 
end the chapter.  
Why Qualitative Research? 
Qualitative research sought to illustrate features of the human experience such as 
relationships and culture, not fully detailed by quantitative studies (Cypress, 2015). Thus, 
qualitative methods were generally concerned with what the study represented to 
participants, allowing for phenomena to take shape on their own. Rather than producing 
statistics or demographic indicators, qualitative methodology answered questions where 
participant subjectivity was the norm (J. M. Morse, 2012). Such methods were apt for 
the research at hand, where generalisability was not the aim (Walby, 2012), but 
theorising around the experience of masculinity was paramount.  
Given its focus on the subjective human experience and the contextual interpretations, 
validity was not a primary concern for such research, and thus the methods detailed 
herein will serve to elucidate the escort experience and its intersections with masculinity 
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(Cutcliffe & McKenna, 1999; Golafshani, 2003). In addition, qualitative methods were 
useful for exploratory studies, wherein the cohort was difficult to access and possibly 
marginalised. Within stigmatised samples, qualitative techniques allow for feelings and 
thoughts to be fully captured. Qualitative analysis will also provide the impression that 
participant views were valued, critical with vulnerable populations (Cormack, 2009).  
Review of Past Studies 
Likely due to ease of access (Scott et al., 2005), early research mostly focused on street 
workers (Kaye, 2007), sometimes with only a few participants (Harris, 1973) or 
institutionalised samples (Ginsburg, 1967; Luckenbill, 1985; Reiss, 1961). Some studies 
gained access to participants through community contacts (Allen, 1980; Luckenbill, 
1985, 1986) or simply approached MSWs at their place of work (Gandy & Deisher, 
1970). Semi structured interviews were conducted at settings convenient to participants 
(Allen, 1980) who preferred non-formal environments (Coombs, 1974). Although 
several studies utilised interviews, rarely were sample questions or interview schedules 
provided (Allen, 1980; McDonald, 1938; Ploscowe, 1951; Tarr & Lugar, 1960; Taylor, 
1947). Overall, most early studies failed to account for methods used (Caukins & 
Coombs, 1976; Craft, 1966; MacNamara, 1965; Reiss, 1961; Sagarin & MacNamara, 
1975) or pathologised MSWs (Gandy & Deisher, 1970). Nascent research also tended to 
replicate methods from female sex work studies (Laird, 1957; Picton, 1931). 
As a response to HIV/AIDS, the epidemiological turn that occurred in male sex work 
research pioneered variant means of exploring the field. Studies utilised group or 
individual casual in-depth interviews, allowing for MSWs to elaborate on their lives and 
reify findings (Browne & Minichiello, 1995; Minichiello, Aroni, & Hays, 2008). 
Techniques based on novel female sex work research (McLaws, Oldenburg, Ross, & 
Cooper, 1990; Pickering, Todd, Dunn, Pepin, & Wilkins, 1992), wherein MSWs 
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completed diary entries after each transaction, recording information such as 
characteristics of the sexual acts performed, alcohol/drug usage and perceived safety 
were also pioneered (Mariño, Minichiello, & Disogra, 2004; Minichiello, Marino, et al., 
2000), building a foundation for diverse studies in the field.   
Much of the research concerning male independent escorts contacted participants 
through adverts they had placed in gay publications, online services (craigslist), online 
profiles (America Online), escort sites (rentmen.com, boys2rent.com etc.), chat rooms 
and sex worker review sites9. Studies focused on a variety of issues, such as sexual 
compulsivity (J. T. Parsons, Bimbi, & Halkitis, 2001), sex education (J. T. Parsons et al., 
2004) and stigma (Koken, Bimbi, Parsons, & Halkitis, 2004; Morrison & Whitehead, 
2007). Those who had multiple email addresses were filtered out, along with workers 
who had listed agency email addresses (Morrison & Whitehead, 2007). In most studies, 
researchers emailed MSWs indicating the nature of the project and asked participants to 
call a university number if interested, in order to maintain privacy. Several studies had 
researchers screen participants on the phone for sexuality (gay,bisexual), involvement in 
sex work (>one engagement in past few months) and age (>18) (J. T. Parsons, Bimbi, et 
al., 2005; J. T. Parsons et al., 2007).  
Not all studies required escorts to call a university line after initial email contact. Walby 
(2012) engaged in a series of email exchanges, so as to allay suspicion that the researcher 
was attempting to squander the escort’s time. These email conversations also informed 
participants that the researcher was not affiliated with law enforcement agencies. Almost 
all studies that contacted MSWs through email indicated that the researcher was a 
sociologist, but Pruitt (2007) encouraged deception as identifying as an academic may 
                                               
9 See Bar-Johnson & Weiss (2014); Koken, Bimbi, Parsons, & Halkitis (2004); McLean (2013); Mimiaga, 
Reisner, Tinsley, Mayer, & Safren (2009); Morrison & Whitehead (2007);  J. T. Parsons, Bimbi, & Halkitis 
(2001); J. T. Parsons, Koken, & Bimbi (2004); J. T. Parsons, Bimbi, Koken, & Halkitis (2005) for more 
detail.  
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reduce response rates. Other studies had researchers cold call sex workers (McLean, 
2013), visit work sites (bars, brothels, street) or sexual  health clinics to recruit 
participants (Sanders, 2006b).  
Several studies utilised a semi-structured interview format which allowed participants to 
expand on their thoughts, emotions and life experiences (Koken et al., 2004; J. T. 
Parsons, Bimbi, et al., 2005; J. T. Parsons et al., 2004). This technique allowed 
participants to describe their views in an unrestricted fashion and thus the researchers 
did not have to probe for additional detail. Some researchers conducted interviews 
through the phone (Morrison & Whitehead, 2007), while others had participants come 
down to fill a survey (Bar-Johnson & Weiss, 2014). In general participants were 
interviewed before or after work, or in between engagements with clientele, with most 
sessions at private locations, such as bus stops, cafes and park benches (Bar-Johnson & 
Weiss, 2014). Varying amounts of reimbursement were provided to participants after 
the interview or survey, as appreciation for their effort, ranging from USD20 (Bar-
Johnson & Weiss, 2014) to USD75 (J. T. Parsons, Bimbi, et al., 2005). Once the study 
had been completed, past research recommended that all printed out email and 
telephone contacts were shredded, along with deletion of email correspondence (Pruitt, 
2007). The next section will illustrate the context of the study.  
Context of Current Study 
There was much variation in male sex work throughout Australia, depending on the city, 
region or state (Scott et al., 2015). Prostitution was not illegal, but regulators have 
deemed that all related acts, such as soliciting and brothel operation, were under the 
purview of law enforcement. A complex web of legislation governed sex work, varying 
by state: decriminalisation (New South Wales); licencing (Victoria, Queensland, 
Northern Territories); criminalisation (South Australia, Western Australia); and 
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registration (Australian Capital Territories). Sex worker community-based groups 
favoured decriminalisation, while licencing was supposed to prevent criminal elements 
from entering the field. Criminalisation was not supported by law enforcement or  
society and was perceived to be ineffective (Weitzer, 2009a). Activists, namely the 
Prostitutes Action Group and Prostitutes Collective, campaigned for workers’ rights in 
the 1970s. Both MSWs and female workers were represented by several organisations, 
such as Scarlet Alliance, Magenta, Vixen, Respect and SWOP. Most escorts were located 
in Sydney, followed by Melbourne and Brisbane (IBIS World, 2014; Weitzer, 2005).  
In Queensland, private work (sole operators) – where a single sex worker worked alone 
– was legal, but it was an offence to publicly solicit for the purposes of prostitution. Sex 
work conducted in a licensed brothel was legal in Queensland. Any other form of sex 
work was illegal. This included unlicensed brothels or parlours, street workers, two sex 
workers sharing one premises (even if the workers both work alone in split shifts), and 
out-calls provided by a licensed brothel (Prostitution Licensing Authority, 2006). Sex 
work in New South Wales was decriminalised, with brothels coming under local council 
planning regulations like any other business. Some activities remained illegal, such as 
child sex work (Australasian Legal Information Institute, 2015).  
Given the dynamic and multi-faceted nature of sex work in Australia, it was necessary to 
engage with local stakeholders or community-based groups in order for an enhanced 
understanding of male sex work (Israel, Schulz, Parker, & Becker, 1998). In addition, 
working with such collectives allowed for a more effective participant outreach strategy, 
due to the legitimacy provided and more streamlined contact materials (Cox, 2015; L. A. 
Ford & Yep, 2011; Schensul, 1985). As such, Respect Inc., a Queensland-based sex 
worker collective was contacted for support. Respect Inc is a Queensland based sex 
workers’ rights community based group that was united to provide a formal medium to 
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communicate sex worker issues and concerns so as to improve the rights of peers and 
respond to workplace health and safety and other needs regardless of gender, age, 
location, industry sector, legal status, cultural background or linguistic abilities (Respect 
Inc, 2015). The organisation was asked to provide advice on contact materials and 
strategies, along with participant referral, ensuring the study was representative of MSW 
experiences (Colimoro, 1998; Cox, 2015). The next section will detail ethical issues. 
Ethical Issues 
Given the unique nature of the study, certain guidelines and ethical considerations were 
observed. As sex work commonly involved stigmatised activity, privacy and anonymity 
are critical (Shaver, 2005). I carefully explained the purpose of the study to the 
participants, so MSWs could offer informed consent and make up their minds about 
participating or not. I assigned interviewees a pseudonym and informed consent was 
obtained via the use of a paper-based consent form (see Appendix A). The form 
indicated the nature of the study, my contact details and the risks involved in the study, 
especially those which would be of particular importance to the participant. The right to 
withdraw from the study at any time without explanation was made known. Participants 
were allowed to view and amend interview transcripts if they so requested. 
As sex workers were often maligned by society (Romans, Potter, Martin, & Herbison, 
2001), there also existed the issue of how I would be perceived by the participants. It 
may be that the sex workers viewed me as nothing more than someone who desired to 
exoticise the nature of sex work, or possibly even a potential client (Walby, 2012), 
posing threats to the reliability and validity of the data. I aimed to be seen as trustworthy 
and thus observed confidentiality for the sex workers, providing direct introductions, 
accompanied by eye contact. In this regard, the management committee of Respect Inc 
provided advice on the study procedures. Their ethics board gave suggestions on the 
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phrasing of certain terms in the interview schedule, in order to improve clarity, such as 
replacing ‘escort’ with ‘callboy’, and ‘masculinity’ with ‘being a man’. In addition, 
approval from their ethics board may have allowed for community legitimacy (Shaver, 
2005).  
My safety was also important and a mobile phone with essential numbers was always 
carried when conducting interviews. The supervisory team was informed of my location 
during interview periods. I may also face possible stigma as a scholar of sex work, both 
from the academic community and general public (Attwood, 2009; Braun, 1999; 
Hammond & Kingston, 2014; Irvine, 2015; Mattley, 1997). As such, I debriefed the 
supervisory team on a weekly basis and kept contact details of counselling services.  
Procedure 
This section will highlight the study procedure; divided into recruitment, interview and 
analysis phases.  
Recruitment. 
Sampling has long been a major hurdle in sex work research, as traditional methods 
rarely sufficed due to the prevalence of illicit or stigmatised behaviour (Shaver, 2005). 
To operate successfully, sex workers were generally discreet and may not want to 
unnecessarily draw attention to themselves, adding to sampling difficulties. Several 
means of contact were thus utilised to bolster participant numbers10.   
An active and multi-pronged recruitment style was used (Oliffe & Mroz, 2005), 
comprised of emailing potential participants in Brisbane, as this was the researcher’s 
location (see Appendix A), along with referrals and advertisement via Respect Inc (see 
Appendices B and C). Escorts were invited to participate through email addresses listed 
                                               
10 For more detail see Koken, (2012); Koken et al. (2004, 2005), J. T. Parsons et al., (2001, 2004); Sanders 
(2006); Seib, Fischer, & Najman (2009). 
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on escort sites11 and craigslist.com. Those who were listed across multiple sites or used 
agency addresses were filtered out (Morrison & Whitehead, 2007). The email provided 
the purpose and description of the project (J. T. Parsons, Bimbi, et al., 2005).  
The email contained a link to a KeySurvey website (see Appendix D). KeySurvey is an 
online survey platform that is secure (WorldAPP, 2015) and exists on encrypted 
university servers. Although KeySurvey was often used for survey purposes, it was 
utilised for screening participants in this study. Participants entered a pseudonym and 
contact number on the form. Several other details were also recorded to screen 
participants for suitability. Age (>20) and length of time they have been in sex work 
(>two years) were noted to ensure that participants were not breaking any laws through 
their vocation (Sanders, 2006a) and that they had sufficient experience in the field (J. T. 
Parsons et al., 2001, 2004). Given that the study concerned male independent escorts, 
participants indicated whether they identified as male (Grov, Rodríguez-Díaz, Jovet-
Toledo, et al., 2015), whether they made contact with the majority of their clients 
independently (sole operator), without third party involvement (Koken, 2012), and if 
male sex work was their primary source of income12. To ensure privacy, no IP addresses 
were recorded. Participants were called, using the researcher’s dedicated university line, 
at the number they provided, to reconfirm their details. They were then reassured about 
the confidentiality of the project and an interview date was set. The next section will 
detail the interview process.  
Interview. 
Although past research recommended business attire to present a professional image 
(Tracy, 2013; Walby, 2010), the researcher dressed casually to match participant attire in 
                                               
11 Rentboyaustralia.com, rentmen.com, backpage.com, locanto.com.au, men4rentnow.com, hourboy.com, 
rentboy.com, escupido.com, callboys.dk and squirt.org.  
12 Those for whom sex work was a primary source of income were denoted as full-time, and those who 
had another primary source of income were indicated as part-time.  
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order to elicit the best response (Hubble & Gelso, 1978). Batteries were brought in case 
the recording equipment ran out of power. Interviews were conducted at a place 
convenient to the participant. Given that coffee shops, park benches and bus stops 
afforded a sense of discretion, these were recommended. Most interviews were at a café 
in the city campus of the university, and the remainder were either near participant 
homes, or in their homes. Interview timings suitable to the participant were primary, be 
they before or after clients (Morrison & Whitehead, 2007).  
In order to facilitate identification, some participants described what they would be 
wearing on the interview day, or sent facial photos. These were especially useful as most 
photos on escort sites tended not to display faces. Upon meeting the participant, 
guarantees of confidentiality and privacy were made, and the participant was provided 
with brief details about the study and contact details of the research team, along with an 
informed consent form (see Appendices E and F). Instead of using the term ‘sex work’ 
in the title of the forms, ‘escort’ was used, due to ease of understanding, as advised by 
Respect Inc. The researcher waited for the participant to read the information sheet and 
subsequently indicate consent. The participant was then informed that he may exit the 
study at any time and the corresponding data would then be destroyed. Prior to 
commencing the interview, participants were asked to indicate their age, ethnicity, 
employment status and education. The participants were also told that they may use 
pseudonyms. After this information was collected, the interview began.  
Semi-structured face-to-face interviews were used so as not to miss out on the meanings 
conveyed by gestures during conversation (J. T. Parsons, Bimbi, et al., 2005; Sturges & 
Hanrahan, 2004). Semi-structured interviews also allowed participants to share their 
thoughts and permitted the researcher to delve into the meanings that underlay various 
concepts and terms (Murray & Sixsmith, 1998). Such methods enabled participants to 
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elaborate on their life experiences and thoughts, providing a cohesive narrative of male 
sex work, without probing by the researcher (J. T. Parsons, Bimbi, et al., 2005). The 
interview was divided into two sections (see Appendix G). The first had to do with 
establishing participant definitions of sex work. The second section defined masculinity 
within the vocation. The queries were reworded and simplified where necessary, 
matching the topics brought up by the participant, wherever possible. This was done by 
listening closely to the participant and reflexively constructing a dialogue bounded by 
the research framework (Brinkmann & Kvale, 2014). The researcher did not ask 
questions while the participant was speaking and avoided referring to the interview 
schedule constantly (Oliffe & Mroz, 2005). The interviews were recorded via electronic 
devices, or only notes taken if the participant preferred, as advised by Respect Inc. All 
interviews were recorded except one, based on participant wishes. After the 20th 
interview, no new themes emerged from the data and the final participant added 
relatively little to the existing information (Enriquez, Lackey, O’Connor, & McKinsey, 
2004; McNally & Goldberg, 1997). Thus, saturation was attained after 20 interviews 
(Burnett et al., 2010; Shaver, 2005).  
After all the questions were asked, the researcher provided reimbursement of AUD5013 
to thank participants for attending the interview (Oliffe & Mroz, 2005; Walby, 2012), 
mentioned in the introductory email. Past research faced a low response rate (10%) (J. 
T. Parsons et al., 2001; J. T. Parsons, Bimbi, et al., 2005), which may have been even 
lower if not for the reimbursement (Gunn & Rhodes, 1981; Warriner, Goyder, Gjertsen, 
Hohner, & McSpurren, 1996). AUD50 was much lower than the hourly rate of escorts 
(Rentboy Australia, 2015) and attending the interview may thus result in lost income. 
Thus, as per previous study on American MSWs, participants may have attended 
interviews largely due to altruism and curiosity (Fernandez et al., 2004), rather than for 
                                               
13 Funded through university research grant.  
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reimbursement. Given that there appeared to be no difference in response rates when 
the amount of recompense was varied (Ritter et al., 2005), AUD50 was deemed suitable 
within the project budget. 
After the incentive was provided, participants were passed safe sex materials and a 
booklet on harm reduction, provided by Respect Inc (see Appendix H). Participants 
were then thanked and asked if they were interested in the results of the study 
(Fernandez et al., 2004). The outcomes would be emailed, as a brief write-up based on 
the journal article that will be published at the conclusion of the study. Once 
participants were thanked, they were asked to refer colleagues (Sanders, 2006a; Seib, 
Fischer, & Najman, 2009). Participants were then asked if they had any questions or 
comments. After all questions had been answered, the researcher then shook hands and 
exited the interview site. The next section will detail how the interviews were analysed.  
Analysis. 
Interviews were transcribed by an independent firm and transcripts were edited for 
accuracy and clarity, and entered into NVivo for ease of coding. Each interview was 
examined immediately after transcription and the researcher went back and forth 
between analysis and data gathering in order to sharpen the level of enquiry (Glaser & 
Strauss, 2009). This allowed for constant engagement with the data and for the resulting 
study to reflect participant views, and reinforced the conclusions yielded. Given the 
research question’s centring on masculinity in the field, hegemonic ideals were deemed 
the appropriate lens with which to explore the data, as indicated in the Theoretical 
Framework chapter. The interviews were fragmented and line-by-line, open coding was 
used, so as to divide data analytically (Corbin & Strauss, 1990). Hegemonic masculinity 
was used to guide the coding process and create the arising codes.  
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Within participant dialogues, several features concordant to discourses of masculinity 
were identified. These features were expressed through the paradigm of hegemonic 
ideals, implicitly and explicitly detailed by participants. These were thus organised into 
the overarching themes of the escorting experience and job success. Participants spoke 
about the various facets of their work. Transcriptions were read and reread, and codes 
reflecting each aspect of escorting were assigned. Similar codes were then assembled 
into larger themes. Each of these themes were then read in conjunction with key texts 
on masculinity, treated as data. This allowed for the themes to be understood in line 
with the broader framework of hegemonic masculinity. Masculinity was used to draw 
together the discourses within each theme, bringing forth the nuances present in the 
occupational experience. 
Within the theme of job success, participant dialogues generally concerned yardsticks 
for achievement and the characteristics necessary for these. Thus, the discourses were 
couched under two main sub-themes: hallmarks of and attributes for success. 
Hegemonic ideals were used to make sense of the yardsticks of achievement, where 
participant quotes were interpreted in the context of masculinity. Participants also 
suggested a range of characteristics that facilitated success. Quotes and ideas were 
organised around the larger sub-themes, which gave rise to concepts such as resilience 
and people skills. These attributes were read in the vein of hegemonic ideals, where 
concepts were explored for the subtext of masculinity. The theoretical framework of 
hegemonic masculinity as well as the relevant male sex work literature were treated as 
data to situate the findings in the broader context of sex work and masculinities 
research. Once the study was completed, all printed out email and telephone contacts 
were shredded, along with deletion of email correspondence (Pruitt, 2007). The next 
section will detail the reflections from the study.  
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Reflections 
The first portion of this section will detail the pre-research process, and the second will 
deal with experiences during the study. Given that sex work research was fraught with 
methodological issues such as sample representativeness, privacy concerns and the 
association of the former with violence (Cwikel & Hoban, 2005; Davidson, 2008; 
Shaver, 2005), insights from the research process may be of use to academics in the 
field. 
Insights: pre-research. 
As per procedure, this study was reviewed by an ethics committee. Most Australian 
universities have a two-tiered system for ethical review; high-risk and low-risk (National 
Health and Medical Research Council, 2014). Upon recommendation of the faculty 
ethics officer, a low-risk application was submitted. The ethics committee took longer 
than expected to approve the study, as some deemed it unsuitable for a low-risk 
classification (Weitzer, 2010). Also, to better understand male sex work prior to 
conducting interviews, I accessed several MSW sites. As these sites were accessed on a 
university computer, the IT department filed a complaint regarding inappropriate use of 
resources, and I was instructed to explain the situation. My experiences were possibly 
emblematic of the existing stigma against sex work research (Hammond & Kingston, 
2014; Hedgecoe, 2015; Overall, 1992; R. Roberts, 2010; Scambler & Scambler, 1997; 
Weitzer, 1999), especially if I was not trying to save ‘fallen’ men or women, reflecting 
the need to position sex work as important and legitimate as other ‘normal’ modes of 
employment.  
As with past study in Australia, a community based organisation, Respect Inc, was 
consulted for their input and to assist with participant access (Bates & Berg, 2014; 
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Donovan, Harcourt, Egger, & Fairley, 2010; Hubbard & Prior, 2013). Whilst these 
groups were not gatekeepers, their endorsement was perceived to help with recruitment, 
possibly increasing trust participants had in the study. As it was originally believed that 
Brisbane would not yield sufficient participants, an organisation from Sydney was also 
contacted. However, the Sydney-based group stated that the research capacity had been 
met for the period, and they would not be able to assist. The procedure for the 
Brisbane-based Respect Inc was vastly different. After being informed about the 
research project, representatives offered to meet with the researcher to discuss how 
further assistance could be provided. As most Australian sex work research occurred in 
Sydney14, it is possible that Sydney-based organisations were overloaded with research 
requests compared to their counterparts in smaller cities. It may thus be sensible for 
researchers to focus research efforts on second tier cities, particularly if they do not 
require large sample sizes.  
Insights: during the research. 
While there were several studies which covered male sex work in great detail (Dorais, 
2005; Jackson & Sullivan, 1999), Walby (2012) provided the most nuanced description 
of the researcher-participant dialogue, and allowed for an intense observation of 
interactions central to the research process. To analyse the particularities observed in the 
present study, Walby’s (2012) work was used as a reference point for comparison. 
The key difference with Walby’s (2012) work was the lack of sexualisation observed, as 
participants did not query the researcher’s sexuality in this study. Only a single escort 
asked the researcher a personal question; regarding whether the latter was nervous when 
conducting interviews, but this may have been an attempt to make conversation, as the 
                                               
14 Sydney is considered to be the largest city and international gay hub (Scott, Minichiello, & Meenagh, 
2015), and sex work is decriminalised (NSW Government, 2012). Moreover, many HIV organisations are 
based in Sydney.  
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participant seemed uninterested in the researcher’s response. Unlike the innuendo-laden 
outcomes observed by Walby (2012), participants described their sexual services in 
professional terms. Although past work recommended a formal interview tone to 
prevent sexualisation (Hammond & Kingston, 2014; Tracy, 2013), the researcher 
presented himself in a highly casual fashion in order to gain the participant’s trust and 
elicit information that would rarely be shared with outsiders (Fowler & Mangione, 1990; 
Houtkoop-Steenstra, 1997), but yet experienced no inappropriate responses. 
Participants who had a white-collar background also emailed the researcher shortly after 
the interview to clarify or build on topics they had mentioned. These emails were highly 
detailed and professional, recounting specific scenarios escorts had encountered, and 
how these related to the topic, and did not contain any innuendo or propositioning. 
While this study did not apply the attempts at probity detailed by past work, no 
sexualisation or inappropriate behaviour was observed, despite the interaction between 
participant and researcher in this study mirroring the client-MSW experience. It could 
be that the tone of the interview precluded attempts at sexualisation, as participants 
were aware that the study regarded masculinity in the occupational context of escorting, 
not a description of their work and sexual histories (Walby, 2012). However, regardless 
of the topic at hand, participants could still guide the interview into sexual avenues if 
they so wished (Grenz, 2005). The lack of sexualisation could have resulted from 
innumerable factors, and of these; participant self-selection resultant from the topic of 
study and the ethnicity of the researcher, will be explicated as follows. 
As emails sent to participants stated clearly that the study concerned careers, both in the 
title and the content, it was perhaps likely that only those who perceived MSW as a job 
or career were interested in participating. Compared to the wider demographic reached 
by Walby (2012), this study sampled primarily career-oriented escorts, generally 
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professional in their dealings, thus yielding a participant base that was uninterested in 
sexualisation. In addition, as most participants were pleased that the study aimed to 
represent them as per those in other professions, it would have been insensible for them 
to act inappropriately as this would mar the image that they were trying to portray. Also, 
it may be that the particular sample had previously engaged in research projects and thus 
were more professional in their bearing. Unlike Walby (2012)’s research, the contact 
materials of this study utilised a university letterhead and was conducted in a time period 
where internet-based contact was commonplace, possibly inviting a more work-oriented 
and research-friendly sample.  
Also, as the researcher was South Asian by ethnicity (although not by nationality), the 
perceived lack of sexual attractiveness (Callander, Holt, & Newman, 2015; Raj, 2011) 
may have contributed to the lack of sexualisation and innuendo present in the interview 
process 15. Whilst ethnicity-based sexual discrimination may be overcome by a ‘white’ 
accent (Raj, 2011), the researcher possessed a strong Southeast Asian accent, which may 
have contributed to sexual discrimination. However, sexual discrimination may have 
been advantageous to the data collection process, minimising sexual advances and 
facilitating succinct and professional responses.  
Demographic Profile 
One hundred and fifty emails were sent to escorts on the sites detailed. Eighteen 
participants filled out the KeySurvey form and all were eligible, except one who was 
primarily based in South Africa. In addition, three participants contacted the researcher 
through Respect Inc. Twenty participants were interviewed, resulting in a 13% response 
rate. It is possible that some completed the survey after being referred by their 
colleagues, but it is unclear how many participants were contacted in this way. The 
                                               
15 Unsurprisingly, South Asian gay and bisexual men in Australia are the least accepting of sexual racism, 
compared to other ethnic groups (Callander, Newman, & Holt, 2015).  
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average interview length was 45 minutes. Overall, participants took the time to express 
their thoughts, and were satisfied with the AUD50 reimbursement.  
Table 1 
Demographic Profile 
Variable Group Number of Participants 
Age Group 
20 - 29 13 
30 - 39 4 
40 - 49 2 
 50 - 59 1 
Ethnicity 
White 18 
Non-White 2 
Escorting Status 
Full-time 17 
Part-time 3 
Education 
Diploma 7 
Bachelor’s Degree 11 
Master’s Degree 2 
All participants were Brisbane-based.  As per Table 1, the majority of participants were 
in their 20s, similar to past Australian research, with low numbers of older workers 
(Minichiello et al., 2002). Most participants were white, reflecting the ethnic makeup of 
Brisbane (Minichiello et al., 2002). All participants reported at least a middle-class 
background, with two escorts having an upper-middle class upbringing (Browne & 
Minichiello, 1995; Wilcox & Christmann, 2008). Almost all participants were full-time 
escorts, and the three part-time participants wished to transition to full-time status, but 
were unable to secure sufficient clientele. Most had secondary education or tertiary 
qualifications, as per past studies (Minichiello, Marino, & Browne, 2001). On average, 
participants were in the field for about 2.25 years (Minichiello et al., 2002). All 
participants primarily saw older (40s) male clients, typically described as wealthy married 
men, and on occasion had engagements with heterosexual couples. Past work also 
indicated significant numbers of married, middle-aged and rich clientele (Browne & 
Minichiello, 1995; Estep et al., 1992; Minichiello et al., 1999; E. V. Morse, Simon, 
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Balson, & Osofsky, 1992). Australian research put the median client age at 34 years 
(Rissel, Richters, Grulich, Visser, & Smith, 2003). It is possible that those able to afford 
high-end escorts would be more established in their careers and thus older than the 
average client.  
Participants usually saw five clients a week, charging AUD250 – AUD300 per hour, as 
reflected in another Australian-based study (McLean, 2013). Such rates were 
commanded by bottoms as well, in contrast to Logan’s (2010) research regarding the 
low prices bottoms were able to charge (Walby, 2012). In regards to sexual positions, 
most participants preferred the top role, while three were bottom or versatile. Escorts 
provided a large variety of services, but primarily offered anal and oral intercourse, due 
to the ‘vanilla’ preferences (Grov, Starks, Wolff, et al., 2015; Grov, Rodríguez-Díaz, 
Jovet-Toledo, et al., 2015) and below average health of clientele, who generally could 
not cope with more vigorous forms of kink.  
Apart from these activities, participants occasionally performed fisting, spanking, 
aspects of BDSM, kissing, mutual masturbation, and massages (Grov, Moody, & 
Kinkaid, 2015; McLean, 2013). Safe sex was practiced without fail by all participants, as 
per past studies (Donovan et al., 2010; Estcourt et al., 2000). Minimal information 
regarding sexual acts performed was available on Brisbane-based websites, likely due to 
Queensland’s strict advertising laws (Prostitution Licensing Authority, 2011). However, 
given that sites only listed about 50 escorts, it is likely that the demographic indicators 
indicated herein were representative of the Brisbane escort populace.  
Case studies. 
As indicated, most participants were ethnically homogenous, and similar in age group, 
socioeconomic status and length of time in the field. As such, there seemed to exist an 
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archetypal escort who volunteered for the study. In order to give context for the 
findings and associated analyses, two case studies will be provided.   
Nick. 
Nick was in his early 30s and had been escorting for about two years. He had a 
bachelor’s degree from a local university, specialising in commerce. He hailed from a 
middle-class background and was well spoken. He was trendily dressed in fashions 
popular with those in their 20s and maintained a strong presence on social media, which 
mostly contained photos of him in various stages of undress. He lived in an expensive 
suburb, close to many of his clients. It was thus equally easy for him to operate on an 
incall or outcall basis.   
He worked in the media industry and planned to return when he exited escorting at age 
45. On a holiday to America, he was told by his partner’s friends that he was attractive 
and charismatic, but could be more beautiful with surgery – beautiful enough to be an 
escort. He then became an escort after borrowing money for site registration and felt 
that his ‘serial dater’ personality made him suited for the former. Nick enjoyed his 
current job as it allowed for a high income and access into the lives of the rich and 
famous. He noted that media celebrities numbered among his clientele. At the point of 
interview, he had just come back from Los Angeles, where he was with a client for a 
week. He expressed interest in escorting in the United States, but indicated that it was 
far more competitive. The client he had seen in America requested that he relocate to 
become a permanent live-in boyfriend, but such an arrangement was not compatible 
with Nick’s life goals.  
Unattractive and demanding clients were among the gripes mentioned. He put in much 
effort into his physical appearance, through plastic surgery and gym visits. He stated that 
he had just put in fillers into his lips before heading to the States, but somehow they had 
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come out. He said that he would redo the fillers shortly and perhaps contemplate more 
surgery. However, he also cautioned against having too much surgery, as such expenses 
were only for those for whom escorting was the only option in life, unlike himself, who 
had a plan. In an attempt to sound younger, he watched YouTube videos to acquire 
youth lingo.  
Zandor.  
Zandor was in his late 30s and had been an escort for more than four years. He spent 
his childhood in India and Africa, but was of German heritage. Thus, he spoke English, 
Bhojpuri and German fluently. He studied at a major state university, completing a 
degree in law and arts. He first worked as a cattle handler and then transitioned into the 
public service. Due to government redundancies, he ended a 16 year civil service career, 
where he won many awards. After ending his first career, he realised that he was not 
suited to office work. As sex was his hobby and what he believed himself to be good at, 
he found out more about the workings of escorting through his partners, who tended to 
be escorts. He received offers for intercourse after retiring from his past career and was 
thus motivated to set up a profile and engage in the field in a more professional manner. 
He enjoyed escorting for the opportunity to meet interesting people and satisfaction 
from making a difference in client lives. On the other hand, he disfavoured the need to 
always be on call. Also, he planned to make escorting a career, and was deciding how to 
increase his online presence.  
Conclusion: Methodological Insights 
A multiplicity of methods has been employed for male sex work research. Early studies 
generally stigmatised workers or provided little detail about data collection (Gandy & 
Deisher, 1970). More recent work utilised a variety of methods, novel and effective; 
ranging from ethnographies to participant diaries (Minichiello, Marino, et al., 2000; 
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Padilla, 2003). As the stigmatised nature of the field often hampered recruitment efforts, 
this study utilised a multi-pronged contact strategy to maximise participant numbers, 
and address the research question effectively. The resultant findings were organised into 
key themes, as per the next two chapters.  
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Chapter 5: Experiencing Escorting through Masculinity  
Introduction 
The research question aimed to understand how escorting was performed in accordance 
with masculine norms. In this regard, the discussion chapters will highlight two major 
themes which will demonstrate how masculinity is expressed in the field. The first 
theme, detailed in this chapter, will illustrate key features of the escorting experience and 
how they are negotiated through masculinity. In this chapter, the motivations for entry 
into escorting will first be explicated. The bulk of the chapter will then centre on how 
escorting is negotiated, demonstrating that the field is realised through masculinity.  
Motivations for Entry 
Participants entered sex work primarily as an organic development of their sexual lives 
or to augment their income. These motivations are aligned to the particular feminist 
view that sex work can be a form of legitimate employment (Kempadoo, 2003; Sanders, 
2005). The following sections will explore the factors that shape entrance into escorting.  
The next stage. 
Most participants characterised escorting as an organic next step in their sexual lives 
(Akahori et al., 1999). One participant started his job through selling underwear and was 
then propositioned for paid intercourse, while others were curious about friends who 
escorted and decided to try it for themselves, similar to past studies (Smith, Grov, Seal, 
& McCall, 2013): 
Well, I know this guy who pays to spank young boys. And I sort of thought, well, it's not 
gonna be that hard and I get paid for it. So I decided to do it (Kyle, August 2015).  
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Other participants became escorts through their sexual relationships, falling into the 
trade by chance, similar to a recent study (Walby, 2012):  
Yes, I was staying with a guy and he was enticing me with gifts and hotel rooms, money and 
things like that. Coming from the farm and I didn’t realise at the time what was happening 
(Shaun, August 2015).   
But a little bit later I got all sorts of random offers and I thought well, I should just make it 
official and become a proper full-time 24 x 7 escort. Set up a proper escort profile, pay 
commercial memberships and all rest of it (Zandor, August 2015).  
And I was dating a guy over there and I met people who said that you are quite attractive and 
you are quite charismatic and quite open minded about things (Adriano, August 2015).  
As above, participants entered the field through sexual relationships which evolved into 
transactional ones or were inundated by sexual propositions and consequently decided 
to ask for payment. Thus, the particular sample reinforces the strain of feminist theory 
that views sex work as a form of employment, instead of violence or a mode of 
exploitation.  
Increased income. 
Several participants chose escorting for the income it provided. Escorting was detailed 
as a rational choice to alleviate financial difficulty or to increase disposable income: 
I broke up with a partner and I couldn’t afford it, I have to move out and I couldn’t afford 
anywhere and there is no place I could move into because the rent is way over my head (Evan, 
August 2015).  
White men came over and they were like trying to be friendly and connect in English and stuff 
like that. So then we start and I didn’t know anything about gay things so then we started to 
have sex and they give me money and paid a lot of money so I don’t know what to do with it 
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because I wasn’t mature enough. And that’s how it started; they buy me things, material things 
(Joe, August 2015).  
Accordingly, escorting was an option selected by those with agency, rejecting the 
characterisation of sex work as a dehumanising form of violence. In line with the ‘sex as 
work’ paradigm, the next section will explore how participants perform various aspects 
of the field under the auspices of masculinity.  
Negotiating Escorting 
This section will illustrate key aspects of escorting and how they are experienced 
through the lens of masculinity.  
Selecting clientele. 
Participants preferred to engage with clientele who appeared rich and worldly. It is 
argued that escorting, at least in the more exclusive sections of the market, allows for 
temporary exposure to hegemonic trappings16 of material wealth (Heath, 2003), as it 
permits one to participate in the lives of rich, white, married men (Anderson, 2009): 
Yes, probably yeah the better ones that always could never afford for myself ever. So and also 
you know, people have, I put it in this way, an average client has accommodation like better 
hotels or they, are let’s say, more educated and more intelligent, better to talk to, more widely 
travelled, and I would like to talk about the world and they know more about this, they are 
better to talk to. You learn from them not just in terms of the sex you learn about the world, 
you learn about expensive hotels with lots on the inside but it's also those people have more to 
offer than an average random hook-up (Chris, August 2015).  
                                               
16 Hegemonic trappings can refer to attributes and features such as self-confidence and facial hair 
(Monaghan, 2005), or in this case, markers of high socio-economic standing; career success, material 
goods and a seat in the ruling class (Brewis & Jack, 2010; Donaldson & Poynting, 2007; Heath, 2003). 
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So it's nice to be invited into somebody’s world just for that great part of your life. And to say 
that you being there and get the pictures taken and go to these amazing things and to meet 
wonderful people, and that’s really fun. You see people on the TV. I remember when I was kid 
I was seeing these handsome men I’m like, “Oh, my God amazing!” (Nick, August 2015).  
By having engagements with such clientele, participants are perhaps able to reassure 
themselves that they are successful in their vocation, mirroring norms of masculine 
achievement (Connell, 1990). Although most clients were able to provide escorts with 
pleasant engagements, a minority did not. All participants indicated dissatisfaction at 
having to serve unattractive or unhygienic customers (Smith et al., 2014, 2013): 
There was a guy, he had nothing, and he lived in a dirty house, he had no money but he seemed 
to come up with the cash to pay me when I walked in the door. And I had to sit there for two 
hours (Nick, August 2015).  
Other unfavourable behaviour was also reported, such as: clients not wanting to pay, 
appearing heavily intoxicated or requesting certain objectionable sexual activities (water 
sports, scat): 
So if a client of yours is into leather. You have to wear all this leathery stuff, but leather stinks 
and makes you sweat. But you have to actually wear it while you are with that client. Some 
men can be quite rough with deep throating and you are trying to breathe (Evan, August 
2015).  
Clientele provided access to expensive hotels and celebrity encounters, or on the other 
side of the spectrum, unsanitary homes and tedious experiences. Participants clearly 
preferred transactions with wealthy clients. Apart from the overall attractiveness of such 
encounters, it may be that having to engage in intercourse with unfavourable or lower-
  
77 
 
class clients indicates that an escort is unable to command better clientele, casting doubt 
on one’s technical ability and consequently, masculinity (Barrett, 1996; Cooper, 2000).  
Money. 
High income was cited as a reason for entry. Participants also highlighted the perceived 
ease at which one could make large amounts of income (Davies & Feldman, 1997; 
Padilla et al., 2008): 
I would have to work three times as many hours as what I do now to get twice as much income. 
I would earn $110, 000 a year doing my normal job where I can work for fewer hours and 
earn $180, 000 to $200,000 a year (Peter, August 2015). 
I think the highest I have been paid for one hour of work was about $400.00 and also 
sometimes you have clients who will pay up for the hour but then they will be finished in like, I 
have one client who finished in five minutes. And I was sort of thinking, “Okay.” (Kyle, 
August 2015).  
Well you have kind of a sense of euphoria that money is so easy to come by (Zandor, 2015).  
Interviewer:  Okay. So what do you like about your job? 
Evan: The fact that the money can be made so easily (August, 2015). 
As above, discourses on earning high income were common and two participants 
reported yearly incomes of almost AUD200,000 a year, which was in the highest tax 
bracket (Australian Taxation Office, 2015). It is argued that earning a high income 
indicates that one has attained conventionally masculine norms of achievement 
(Connell, 1990), reflecting how participants strive toward hegemonic ideals.  
Flexibility. 
  
78 
 
Flexibility referred to the ability to make rapid changes in the mode of operation when 
technological advances or variations in the business environment occurred (Pettit & 
Singer, 1985). Participants had profiles on multiple sites, often updated their pages, 
sourced for new avenues (such as smartphone applications) to advertise on and one 
participant also found techniques to make his operations more efficient: 
So if someone then wants to have a driver of course that could earn a little bit more if I have a 
friend or partner who is a specialist with social media they are found to earn more (Zandor, 
2015).  
Given that technical competence was associated with hegemonic norms (Barrett, 1996; 
Browne & Minichiello, 1996), it is argued that by responding to changes in the market 
for sexual labour, some participants align themselves with hegemonic masculinity 
(Barrett, 1996; Browne & Minichiello, 1996). By exemplifying hegemonic ideals in the 
form of technical skill, participants demonstrate how masculinity charts a portion of the 
escorting experience. Thus far, it is indicated that MSWs make a rational, non-coerced 
decision to join the field. Sections after argue that client selection, pursuit of income and 
the flexibility afforded by the field are representative of the means by which masculinity 
manifests in the vocation. The next few sections will further demonstrate how the 
various aspects of escorting are aligned to masculinity.  
Discipline.  
Participants had to impose restrictions on their lives in order to maintain a steady stream 
of income. Possible engagements were not just restricted to weekend nights, but could 
happen at any time: 
When you stop and think about it then you realise you are 24/7 on call, you can’t have a 
normal life. You don’t travel anywhere privately, in case you are then too far away and often 
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you can’t even go clubbing because you might get inquiries where there is no notice at all 
(Chris, August 2015).  
So I don’t sleep through the night as such. I sleep a little bit in segments. My phone and my 
internet and so on. Alarm’s alerts are always on. So after 10 minutes or after an hour and I 
see work kind of coming and that’s fun. It is physically worrying, of course, but it is part of the 
job (Zandor, August 2015).  
For example, participants stated that weekday lunchtime appointments were common as 
these times were the only suitable appointments married clients could make without 
arousing their partner’s suspicion. Being contactable on a 24/7 basis was not merely 
about lost income. Escorts also felt that they had a duty of sorts to their clients and 
perceived themselves as the main agents of client mental wellbeing: 
I can’t say to my client, “Look, I can’t stay this Saturday night; you have to wait till the end 
of the month”. And that person might be married, has a wife that doesn’t interact with at all 
sexually, never mind socially. So that one visit we have together once a month is his life and 
that’s what his penis needs at the time and his mental and social health (Peter, August 
2015).  
Well, I suppose I mean I’m getting on at the job and I suppose it's all, it does tie in with how I 
feel you know, I’m naturally dominant, I’m actually an active person, part of being active and 
so on is to make this a real job - I’m available 24 x 7 (Zandor, August 2015).  
Participants indicated that escorting was an endeavour that required adherence to 
gruelling schedules, to maximise appointments and maintain client wellbeing. Similar 
notions of masculine discipline were observed in firefighting and the navy, where lack of 
rest and erratic hours were common (Barrett, 1996; Hall, Hockey, & Robinson, 2007). 
Moreover, through discipline and overcoming adversity, participants are able to mirror 
the lifestyles of ruling-class males (Donaldson & Poynting, 2007). It is argued that 
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participant willingness to sacrifice rest and consequently well-being, thereby aligning 
escorting to masculine ideals of dutifulness, indicates the role of hegemonic ideals in the 
field (Stroud, 2012). The research question sought to understand how masculinity was 
negotiated in the vocation, and conceptualising escorting as a means to fulfil one’s duty 
to society provides insight into this process. The next section will develop on this 
theme, exploring how participants affected change in client lives.  
Changing lives. 
Participants offered many examples of how they harnessed the provision of significant 
experiences as a tool to emplace themselves in the framework of hegemonic masculinity. 
A participant stated that he could comport his personality to suit client needs: 
I’m a fairly introverted person myself but I can, like, portray that I’m extroverted (Kyle). 
Not only could he modify his personality, even his body could be presented as either 
masculine or feminine, dependent on client requests:   
Some people told me I have a masculine body, others told me I have a feminine body. It 
depends on mainly what I’m wearing I suppose but also how I’m presenting my body. 
Depending on the clients, some of them like more dominant, so I will stand broad-shouldered 
and straight-backed and very domineering, whereas others will want me to be more submissive. 
So I will sort of lie back and be very teasing with my parts like with my shirt up and that sort 
of thing (Kyle). 
Another participant developed this idea further, by designing a range of roleplay 
scenarios he could engage in with clientele, thus catering to a myriad whims: 
I have different personalities or different sexual creations that I sell to my clients. I made ads 
and created personalities around these things that the people want. You are selling pancakes 
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and they want apples, you give them apples. So I’m giving them apples. Of course, of course as 
the market changes you have to give as much as they want (Peter).   
This particular participant was able to successfully conform to personae far from his 
own, a testament to the range of situations he was able to devise for clients: 
I market myself as a straight guy I mean I have a disco ball in my bathroom and people still 
believe that I’m straight. So even though probably 75% of them, they know that I’m not 
straight. They want fantasy, they want to come in and have sex with a straight guy and it's 
that fantasy. So that’s why I was talking about giving them what they want. It's about the 
energy that you are creating in and they are walking into and it's a fantasy and I’m just selling 
that (Peter).  
Through adapting their personalities, and by extension, the roles they played in 
engagements, it is proposed that participants can accommodate the various sexual 
fantasies dictated by clientele. These fantasises may provide an outlet for needs that 
clientele were unable to express with their partners: 
I make this clear that they can ask me anything like things that they are afraid to ask their 
partner or their wife or whatever, things they are afraid to mention to random hook-ups, they 
can see a professional. But in addition to that I made it clear that alternative things are fine. 
Just ask and they feel comfortable asking me and I’m not going laugh at them. I give them an 
experience that they can never have in any other way and this is one of the things I like most 
about the job. Because quite often they have a particular interest, you might call it a fetish or 
maybe not even a fetish, but in their mind it is too much to tell their partner. And I heard 
some tell me they actually did ask their partner of many years or their wife or whatever. And 
some of them the partner immediately like quit them, divorce them. Or laughed at them. I find 
it's very unpleasant to think that someone might work up the courage to tell their partner of 
many years what their real interests are, what they are fantasising about for years and years 
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and years. And they think their partner laughs at them and that is to me is really sad. So for 
them they have someone that they know will not laugh at them so that is one of the services I 
provide (Chris).  
By providing an environment where one could enact a range of sexual scenarios, with a 
willing and experienced escort, participants provided clients with a sexual sandbox of 
sorts. In this sense, it is proposed that escorts allowed for clientele to explore their 
sexuality in a safe environment, as indicated by the following participant: 
The service I provide is being the first sexual experience with a man that many of my clients 
have had - they feel that with an experienced professional, they won't have to worry about it 
going badly or becoming emotionally attached, and I will relax them and also gently but firmly 
encourage them to go ahead with it - many people are struggling with their sexuality and need 
to find out whether they are gay or bi in a stress-free environment (Chris).  
A previous study highlighted how sexual exploration was key to identity formation in 
contemporary gay life (Prior & Cusack, 2008). Similarly, it is proposed that the avenues 
of sexuality that participants traversed with clientele were more than just encounters, but 
transformative experiences that resulted in significant changes in client lives. 
Participants indicated that these life changing experiences were the sole product of the 
escort at the particular encounter: 
You can go every day and go to work and feel a sense of fulfilment at the end of the day to 
know that you have done something positive in someone else’s life and that’s what I get to do as 
a sex worker everyday (Peter).  
Escorts genuinely transform people's lives. Sometimes they effectively seek relationship advice 
and go away improving their own long-term relationship or go away with confidence to pursue 
and secure non-paid sexual partners, when this may be very difficult for them with non-
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professionals. Numerous clients have said to me they've had the best time or experience of their 
lives. An escort provides a highly personalised service, and no other escort would do the job in a 
similar way. This in contrast to most other jobs, where there is more or less one way to complete 
tasks. So in escorting, you feel that you're making a genuine difference to people's lives and only 
yourself could've given a client this experience (Chris). 
Consequently, it may be that participants are key agents in client wellbeing, as indicated:  
I can’t say to my client, “Look, I can’t stay this Saturday night; you have to wait till the end 
of the month”. And that person might be married, has a wife that doesn’t interact with at all 
sexually, never mind socially. So that one visit we have together once a month is his life and 
that’s what his penis needs at the time and his mental and social health (Peter 
It appeared that a large amount of preparation prior to the encounter was needed, along 
with much effort to facilitate the encounter itself, drawing on the participant’s 
storehouse of existing skills. Participants then alluded to how this resulted in significant 
experiences for clientele, reflective of the skill of the escort involved. It is proposed that 
through their ability, participants exerted their masculinity and negotiated their position 
within the system of hegemonic norms. This is similar to the section on Selecting 
Clientele, wherein technical ability is fashioned as a mode of attaining status in the 
masculinity framework. A participant shed light on this argument:  
When it comes to simply trying to make sure a client has a good time and finding out their 
likes and what they respond to best, when they are already settled in their lives and are not 
seeking to "break out" or try anything new, in my mind that still makes me feel very 
masculine. On the occasions that they are giving clients a truly transformational experience, I 
think they would similarly feel very masculine about that (Chris).  
And drew comparisons with other fields typically associated with masculinity: 
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As to transforming people's lives, again I think yes, that is also very much a masculine 
ambition akin to the pleasure and job satisfaction that many men feel from building enduring 
structures and the disproportionate popularity of professions such as engineering and 
architecture among men (Chris). 
It is apparent that the role participants play in client lives is multifaceted and complex, a 
confluence of sexual exploration and technical skill. The lens of masculinity acts as a 
lynchpin, drawing together the threads in the client-escort relationship and serving as a 
scaffold to postulate that technical skill and the consequent production of epiphanic 
experiences are a means of asserting masculinity in the field. The research question is 
centred on the process of masculinity within escorting, and this section argues that 
masculinity is interwoven into participant discourses.  
Stigma. 
The stigma of escorting was often indicated by participants: 
The stigma with escorting, I couldn’t describe what it would be like. People personally attack 
you in the community like they socially destroy you, like your reputation… (Evan, August 
2015).  
He told his friend and the friend was like, that’s disgusting you should not be doing that, how 
could you ever do that? (Jake-Ryan, August 2015).  
While most participants spoke about the stigmatised nature of the field in a general 
sense, some connected it to the additional stigma of homosexuality: 
I would say there’s a lot of, I haven’t come across too much actually, but there’s definitely a lot 
of stigma about being a sex worker. I hear indirectly because people don’t often know that I’m 
a sex worker. I’ve always been a bit of black sheep in the family, as a gay male. In the entire 
family and we are not talking a small family. So I think I’m pretty sure that my parents think 
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would have thought I was a gay male or prostitute anyway. Well, I came out to my parents 
they were basically saying I was one step away from being a prostitute. Because they are already 
making that connection and things. So yeah so it's stigma (Thomas, August 2015).  
Thus, as stated in the Literature Review chapter, participants were excluded from 
conventional norms of masculinity for two reasons: perceived homosexuality and the 
apparent femininity of the field. Participants also indicated, without prompting, that 
they only engaged in safe sex and did not use illicit drugs, in line with past research 
(Smith, Grov, Seal, Bernhardt, & McCall, 2015):  
I guess it's the way that it's not taken seriously, it's a joke. So like it's all the lot; they are 
doing drugs, or they might be uneducated or yeah (Shaun, August 2015).  
It is argued that escorts distance themselves from drug use and other purportedly 
irresponsible behaviour in order to negate the stigma of sex work and homosexuality, 
both of which are often associated with risky behaviour (Barrett, 1996; Dorais, 2005; 
Emslie, Ridge, Ziebland, & Hunt, 2006). Participants seek to negate the association with 
recklessness, through dialogues centred on responsibility. Such discourses of 
responsibility were related to masculine ideals of commitment and bravery (Oudshoorn, 
2004). The research question delved into how masculinity narrated the field, and this 
light, it is argued that by aligning themselves to norms of responsibility, conventionally 
associated with hegemonic ideals, participants indicate how masculinity features in the 
occupation.  
Conclusion: Articulation through Masculinity 
The chapter first explored how escorts were motivated to enter the industry either for 
increased income or as a progression of their sex lives. Such modes of entrance were 
associated with feminist thought espoused by Kempadoo (2003) and O’Neill (2013), 
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who argued that sex work could be a rational source of income. Building on feminist 
discourses, the chapter demonstrates how various aspects of escorting are aligned to 
attributes commonly associated with masculinity.  
Escorts were side-lined from norms of masculinity due to their purportedly effeminate 
sexual conduct and bodily commodification. In response, it is argued that through a 
variety of means, escorts phrase aspects of the field in line with masculinity. Day to day 
experiences, stigma management and how participants conceptualised their roles are 
associated with features concordant to hegemonic ideals. Through discourses on 
responsibility, it is also argued that participants repudiate the association with femininity. 
These facets are representative of how escorts shape and negotiate their vocation 
through masculinity. The research question sought to understand how escorts charted 
their vocation via masculinity, and this chapter argued how the escorting experience was 
aligned to hegemonic ideals: 
The idea of being masculine; you are confident in not just who you are, but what you are and 
how you look (Kyle, August 2015).  
Masculinity is strength that a man carries within himself. It's not about how much muscles you 
have or how much weight you can lift. It's about the strength of the character you have within 
yourself as a man (Peter, August 2015). 
Apart from positioning the vocational experience in line with attributes conventionally 
associated with masculinity, it is also argued how vocational success and its constituent 
factors are related to masculinity, as explored in the next chapter.  
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Chapter 6: Job Success and Masculinity 
Introduction 
Seeking to understand how masculinity was rendered in escorting was the crux of the 
research question. Apart from negotiating escorting, another theme that arose in regard 
to masculinity within the escorting was job success. The theme of achievement in the 
field builds on the features expressed in the previous chapter. Although the various 
characteristics of escorting are argued to be associated with masculinity, it is through 
achievement in the field that participants reify and emplace themselves in the masculine 
hierarchy (Browne & Minichiello, 1996).  
This chapter thus seeks to demonstrate how features of escorting are coalesced and 
harnessed into characteristics that feed into success, in line with hegemonic ideals. In 
career theory, success was defined as the psychological and vocation-related benefits 
that were accrued through one’s job experience (Judge, Cable, Boudreau, & Bretz, 1995; 
Seibert, Crant, & Kraimer, 1999). In marginalised occupations, success often allowed 
participants to align their vocation to norms of masculinity. Escorting is no different 
and this chapter will first detail the markers of job success and the factors that 
contribute to it, explaining how these are aligned to norms conventionally associated 
with masculinity (Browne & Minichiello, 1996). A discussion on achievement in 
escorting will then end the chapter.  
Hallmarks of Success 
While conventional vocations had clearly defined markers of success, such as status, and 
free time (Cangemi & Guttschalk, 1986; Friedman & Greenhaus, 2000), the relatively 
unstructured nature of escorting resulted in participants indicating their own measures 
for success: regular clientele and income: 
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Mine would be making money and making sure that people like think highly of me. I mean 
yeah, the people that would be interested in me fully. The amount of clients and that would be 
the success (Evan, August 2015).  
These hallmarks of success and how they are underlined by masculinity will be explored 
in this section.  
Regular clientele.  
Participants indicated that regular clientele was the key marker of escort success: 
Interviewer: What makes success as an escort?  
Carlos: 40% can be the money (August 2015).  
Once you start getting repeat clientele that’s when you know that you have done well. If you 
keep getting different people every time, then you are not doing your job (Nick, August 
2015).  
I guess ultimately how much money you have made and this is I guess any business yeah I guess 
I’m really at the point where I don’t need to advertise and that’s another…So I have got 
enough clients (Shaun, August 2015).  
Someone who basically has a second phone which is just filled with their client’s numbers and 
at any time when they need some cash they can just like text one of the guys or put out an ad or 
whatever and basically say, “I’m working now.” And automatically have responses saying, “I 
will hire you at this time.” (Kyle, August 2015). 
Ensuring repeat business required a particular combination of skills and techniques 
(Hennig-Thurau & Klee, 1997; McDougall & Levesque, 2000): 
It's a little bit funny but if you have can have a relationship, a little bit of personal touch in 
there, it's always good and the people come back to meet me (Joe, August 2015). 
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But you can use another technique. You can be a city escort. If you travel continuously you will 
get one day in every city in the world, the customer don’t know you, so you can be a city escort 
but you can have five customers in one day. So for that the money is not always good. Yeah, it 
is a good thing for an escort that the customer comes back to you, because you are giving a good 
performance, the right agreement (Carlos, August 2015).  
But the most of work I get is through regulars, the ones that keep coming back. Repeat 
business yeah that’s it, it is because you have got a good personality and yeah that’s how you do 
it for more successful business as an escort (Jake, August 2015).  
In addition, regular clientele allowed for participants to gain more income per 
encounter: 
I would say so yeah because repeat clients are important mainly because especially after few 
times with the same clients, they will just start paying you more like. Naturally like it all sort 
of starts out as a little bit of an extra tip. But yeah also sort of as an incentive for you to keep 
coming back to them (Kyle, August 2015).  
As stated in the previous chapter, income was relatively easy to come by in the field. 
Thus, having regular clients is argued to be the primary indicator of success as it 
represented the demonstration of technical ability, superior to merely accumulating 
income (Cockburn, 1985; S. Hacker, Smith, & Turner, 1990; Turkle, 2005): 
Yeah, I mean like you are not good they wouldn’t come back to you, they didn’t enjoy it. Like 
when you have sex and you don’t enjoy it, do you go back to the person? Yeah. So you have to 
be good and make sure that they enjoy it. I would say I would be a successful person. Probably 
90% of the people that I met like whole the time they were fully active and keep getting me 
which is good. If you charge the high rates and you are good and you are keep getting the right 
features in a sense you are obviously the best match for it. So it's always good to keep them in 
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contact. Once you are successful in your establishment then you don’t really need advertising 
(Oliver, August 2015).  
I guess there are probably two types of escorts as well. Ones that have one night, one client onto 
next, one client onto next and they wouldn’t really bother about the listening. And then you 
have got the other ones that would probably maybe only want to see three people and those 
people are regular (Evan, August 2015).  
Income. 
Income also connotes job success. As a marker of success, income comes second to the 
technical skill required for regular clients. Participants varied on wages indicative of 
success. Some stated dollar amounts, such as AUD1500 to AUD5000 per week, while 
others indicated that if one’s escort earnings matched the wages one can earn outside of 
male sex work, success had been achieved: 
If you are doing it fulltime, I think it's called a success when you are getting as much as you 
could from your alternatives (Chris, August 2015). 
I would be happy with $2,000 a week and I have done that (Nick, August 2015). 
Okay. So if I made five grand a week I will be very happy (Peter, August 2015). 
As with other vocations underlined by masculinity, earning a high income in escorting 
may be representative of hegemonic ideals (Connell, 1990). The next section will 
summarise the hallmarks of achievement.  
Crafting success. 
While both regular clientele and income were indicated as markers of success, having 
steady clients is argued to be the primary signifier of escorting achievement. Regular 
clientele allows for increased income and connotes the successful application of 
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technical skills, far superior to simply earning income, which purportedly required little 
effort to accumulate. It is proposed that a disjunct with male norms of sexuality results 
in participants attempting to conform to hegemonic ideals of success. The next section 
will delve deeper into job success and masculinity, exploring the characteristics that 
allow participants to attain markers of achievement.  
Attributes for Success  
The attributes that facilitated success in conventional vocations have been heavily 
researched, with characteristics such as mental ability and emotional quotient (Mayer, 
Salovey, & Caruso, 2000; Schmidt & Hunter, 2004). In the case of escorting, however, it 
is not known what characteristics allow for success: 
You attract flies with honey, not vinegar (Lucas, August 2015).  
As success in escorting appears to be framed in line with masculinity, exploring the 
attributes necessary for achievement will provide for greater insight into how escorting 
is shaped by hegemonic ideals, as demonstrated in the following sections.  
Resilience.  
As indicated in the Changing Lives section of the previous chapter, the process of 
escorting required participants to shrug off physical and emotional strain: 
That can depress people or shine negative light onto their life and if you don’t have the resilience 
to get up and do it again. Yeah, like there are always plenty of times something would happen 
in the field of escorting and I would go, “How can I be doing this?” But then you would and 
then that client would be good and show you that it's actually something worth doing (Evan, 
August 2015).  
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Building on this theme, resilience is argued as necessary for achievement in the 
profession, connoting the ability to manage the processes of escorting safely and 
successfully. Without resilience, participants may quit the field and be unable to attain 
the markers of achievement. Resilience thus seemed to rest on discourses of strength 
and bravery, which a participant associated with masculinity: 
Because you are trying to take care of yourself, you are not relying on…Well, in a way you are 
relying on that service, you put yourself in positions where things could go wrong. You are your 
own security and would tell someone where you are. But, you are taking a lot risk, so courage is 
masculine (Evan, August 2015).  
If you don’t have a strong character or behaviour or attitude you cannot handle (Carlos, 
August 2015).  
Participants stated that the field required one to be independent and aware of risks, 
resilient to emotional hardships. Such attributes were conventionally related to 
hegemonic ideals (Hammer & Good, 2010; O’Neil, 2008). The research question sought 
to understand the role of masculinity in escorting, and participant dialogues centred on 
strength and resilience - attributes commonly linked with hegemonic ideals, along with a 
participant who linked risk-taking in the field to masculinity, are argued to demonstrate 
the role of masculinity in the occupation. Thus far, it is indicated that the benchmarks of 
achievement in the field are those which are often associated with masculinity. In 
addition, resilience in escorting is indicated to rest on dialogues on strength and 
masculinity. In this vein, the next few sections will further explore other characteristics 
necessary to success and how these are framed in line with masculinity.   
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People skills.  
Developing on the theme of making clientele feel valued, as indicated in the previous 
chapter, the attribute of people skills will be explored herein. People skills were defined 
as the characteristics necessary to befriend, create trusting relationships, and 
communicate successfully with others (Morand, 2001). People skills thus made clients 
feel comfortable and participants could then determine client needs and react 
accordingly, similar to past research (Smith et al., 2015; Walby, 2012): 
So ultimately it's about company, sex is the secondary thing always, and it’s ultimately about 
company (Shaun, August 2015).  
Definitely you need people skills, you need to be able to talk to clients, you need to be able to 
make them feel special like even if it is only an hour or so. Yeah, you do need to be like 
extroverted, I’m a fairly introverted person myself but I can like portray that I’m extroverted 
(Kyle, August 2015).  
Well, I think probably number one is actually care for the clients’ needs and try to understand 
exactly what type of person they are and often they won’t be telling you, you sit them down and 
you figure it out, and sometimes you don’t have much time to figure it out. Of course often they 
don’t even understand themselves (Zandor, August 2015). 
People skills were clearly important for escorting success, specifically to gain repeat 
clients: 
I was a person who was very, I was brought up very, not sheltered but I was brought up in a 
system where I wasn’t accepted. So yeah, I’m in search of what makes me happy. And what 
I’m good at and I just so happened to be good at making people feel like they are okay. So I 
might not be the most sexually amazing person in the bedroom. But people come back. It's 
about feeling that individual client, what they individually need. So that’s how you get repeat 
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service, you want those clients to become regular you know, there’s a term that we use in this 
industry because those regulars I also call my “Bread and Butter” (Peter, August 2015). 
You can’t turn up to a client and be shy. You gotta be charismatic. So personality, personality, 
personality. You gotta pretend you like that person even if you don’t, because you want repeat 
clients (Nick, August 2015).  
This characteristic was commonly understood as feminine (Faulkner, 2000; Sharma, 
1990). However, a participant conceptualised people skills as masculine: 
Because I’m taking charge, in a way, so in a lot of conversations I lead (Shaun, August 
2015). 
Taking the lead in activities was construed as masculine, derived from the need to 
establish oneself in the societal hierarchy (Hyde, Howlett, Drennan, & Brady, 2005; 
Kanter, 1993). It is argued that the participant positioned people skills in the vein of 
masculine behaviour, by virtue of him leading the way in interactions. Thus, in some 
cases, purportedly feminine attributes are masculinised in alignment with hegemonic 
ideals. Overall, participants spoke about catering to client needs through charisma, 
personality and empathy. The research question aimed to comprehend the role of 
masculinity in the occupation, and in a particular case, purportedly feminine attributes 
are expressed through masculinity, demonstrating the vocational centrality to 
masculinity.  
Confidence.  
As participants were operating alone, confidence was necessary in moderating safe 
outcomes, as a timid escort may allow clientele to engage in unsafe practices 
(unprotected intercourse, violence):  
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Well, basically confident in yourself and you are grounded and strong because lot of the time 
you are operating alone, right. You are by yourself a lot. So you have to be confident and feel 
safe (Oliver, August 2015).  
You have to be self-confident and care about yourself enough to have boundaries in place so that 
you feel safe and you are happy with doing what you are doing. Otherwise it will be a very short 
career for you and it will be something that you do in order to maintain a drug habit (Peter, 
August 2015).  
Given that intercourse was a component of escorting, sexual confidence was also 
important: 
But anyway, yeah, the other thing you need, you need to be confident in bed (Peter, August 
2015).  
Correspondingly, confidence seemed key to escort success and allowed for clients to 
feel comfortable and relaxed, facilitating rebooking: 
Because confidence is pretty much everything. If you don’t have confidence you don’t feel up to 
choosing clients, you don’t feel you are going to do well, you just feel bad about yourself 
(Zandor, August 2015).  
Confidence has traditionally been considered a masculine attribute (Mussen, 1961; J. M. 
Robertson & Fitzgerald, 1992), and is characterised as such by participants, or associated 
with discourses of strength, much like the previous section on resilience:  
I’m just always seeing men as more confident people but that’s probably mainly from my 
upbringing, I grew up in a household of practically the only woman was my mother and she was 
not very outspoken like never really spoke up for herself. And my father and brothers were 
always very loud and confident so it's a trait I just sort of automatically associate with being 
masculine - being confident (Kyle, August 2015). 
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Yeah, the masculinity is part of the presence of bedroom. I mean I’m a man, I have man sex, I 
have sex like a men because I’m the man and I like having sex with men. So that’s the kind 
of sex that I have (Peter, August 2015).  
It is important. I think it is because if you are not confident then the client is gonna think you 
are a weak person. You never show them your weak side otherwise they will not call you back 
(Adriano, August 2015).  
Participants indicated that confidence was key to safety and sexual performance, 
highlighted by discourses on masculinity and strength. The research question sought to 
explore how escorting was conceptualised in escorting, and given the necessity of 
confidence, an attribute articulated through hegemonic ideals, the role of masculinity in 
the field is apparent.  
Competitiveness.  
Some participants asked the researcher how other escorts were doing, in terms of 
achievement, and made disparaging comments about certain colleagues. Without 
prompting, some said that they worked hard to maintain their physical attractiveness, 
and showed before/after photos of plastic surgeries and toned bodies. Some also 
attended courses to improve their communication skills or watched instructional videos 
on how to make their voices sound younger: 
Believe it or not, I went to learn how to communicate with others. There was like a course that 
teaches you how to communicate in the hospitality industry (Joe).  
I do study a lot on YouTube, I see videos of actors (Adriano).  
Not only did escorts improve upon themselves, some also attempted to undermine the 
competition: 
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Escorts are always having sex with each other; they always try each other out. He was an 
escort and another escort he was with said, “This was the worse fuck session of my life.” Yeah, 
I can assume it destroyed his confidence. There are other things, unlike many industries you 
share information and so on but that will stop at a certain point. For example, if I see that 
your profile is outdated and you have forgotten to update your information, I would deliberately 
not tell you. Yeah it's a little bit underhanded. That should be something that I’m good at and 
should be considered successful because after all there’s lot of competition and the competition is 
in fact very hard. There are a lot of dirty tricks in place by other escorts or sex workers to try to 
destroy your business (Malcolm).  
There’s the competition and they want to steal your customer (Carlos).  
It is argued that such endeavours present escorting as field where competition for 
clients is intense, and consequently great effort is required to attain markers of success. 
A participant further elaborated on the competitiveness in the field: 
I think the competitiveness and the nature of how it is conducted are very strongly linked to the 
masculinity of the male escort profession. Certainly among independent escorts there is very 
much a "lone wolf" mentality. And with masculinity goes virility. After all, it is helpful to feel 
potent and virile in order to help your performance, and I feel the way male brains are generally 
wired, when you are competing strongly and scheming to gain an advantage, you feel more 
sexually potent. This may be subconscious and not a big effect, but in this industry small 
margins can make all the difference - for example, if something happens that makes you feel 
very slightly less confident or worried about something, that may be the difference between getting 
a good erection when required and not being able to get properly hard. With males, even when 
they seek each other out to fuck each other it's mostly a power-play. Even when joint male jobs 
are carried out, there is one-upmanship in that escorts will try to show that they are better than 
the other one in order to try to encourage them to relocate to another city because they "can't 
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compete with me”. When an escort who was also a top with a large cock and willing to provide 
more alternative services and based only 1km away from me - very direct competition, killed his 
wife and then suicided, I even caught myself thinking "well, at least that's less competition" 
(Malcolm).  
In many sites of marginalised men, camaraderie was common, perhaps aiding in 
mitigating stigma from non-conformance to hegemonic ideals (Brake, 1985; V. L. D. 
Robertson, 2013). However, although camaraderie itself was traditionally associated with 
masculinity (Crocket, 2013; De Viggiani, 2012), comradeship did not appear lend itself 
to independent escorting, perhaps due to the constant competition for clients (Gaffney, 
2007; McLean, 2012). Due to the nature of independent escorting, instead of 
camaraderie, as indicated by the previous quote, it is argued that this participant instead 
embodies a solitary warrior approach to the field.  
The ‘lone wolf’ mentality implied that one functioned autonomously in a highly 
demanding climate, emblematic of the solitary masculine hero (Falkof, 2012). In 
addition, such endeavours to one-up each other may be construed as jockeying for 
greater status in the hierarchy of masculinity (Campbell, 2000). Similarly, as indicated in 
Malcolm’s quote, escorts on encounters together may try to thwart each other to seek 
status within sex work and thereby establish themselves as the most worthy of client 
business.  
Overall, participants stated that they endeavoured to maintain viability in escorting 
through keeping their skills and bodies in prime condition. In addition, some also 
indicated that competition between colleagues was intense, with underhanded means 
not unheard of. Competitiveness is an attribute oft-associated with achievement in the 
corporate world (Dries, Pepermans, & Carlier, 2008). Similarly, it is argued that in 
escorting, competitiveness is essential to achievement, where clientele are discerning 
  
101 
 
(Grov, Starks, Wolff, et al., 2015b; Grov, Wolff, Smith, Koken, & Parsons, 2014b) and 
the environment ever changing (McLean, 2013). It is thus demonstrated that the 
yardsticks and processes that define escorting are similar to those observed in what one 
would normally consider jobs or careers, reflective of the shift escorting has made from 
deviant act to legitimate vocation. Within this paradigm, hegemonic masculinity is 
essential to understanding the processes that craft achievement. The concept of 
competitiveness was surmised through features of masculinity. One escort indicated that 
competitive behaviour was within the norms of masculinity, argued to be parallel to the 
jockeying for status in masculine environments and the solitary ‘lone wolf’ archetype. 
Thus, masculinity frames the findings and draws out the hegemonic ideals at the crux of 
participant dialogues.  
Conclusion: Success Deconstructed 
Developing on the various features emblematic of escorting, this chapter explored how 
attributes in the field are harnessed as means to attain success in the field. Participants 
define success through yardsticks conventionally associated with masculinity and this 
extends to attributes necessary for achievement. Although most characteristics necessary 
for success are those traditionally related with hegemonic ideals, those which were not 
are sometimes masculinised, broadening the scope of masculine ideals. Thus, it is argued 
that masculinity orders and categorise how success is conceptualised and attained within 
escorting. In a broader sense, escorts are marginalised for not conforming to 
conventional ideals of male sexuality and thus seek to portray that their vocation is 
within norms of masculinity and socially valuable. The research question aimed to 
understand how masculinity expressed the vocation of escorting, and in this regard, 
participants indicate various characteristics necessary for achievement, commonly 
aligned with hegemonic ideals. In some cases, participants also state that these 
characteristics are features of masculinity. This chapter also illustrated that escorting is 
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rationally chosen, echoing the feminist view of sexual labour as no different from other 
forms of work. The next chapter will complete the study with concluding statements, 
limitations and directions for future research.
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Chapter 7: Conclusion 
Overall, this study sought to understand how masculinity was enacted in escorting. 
Building on the past chapters, this chapter will summarise the findings and detail the 
future directions that could arise from this study.  
Concluding Statements 
Past research in sex work was framed by two major streams of feminist thought. Sex 
work was either viewed as a field one was coerced into or a legitimate means of earning 
a living. This study rested on the second mode of thought, as participants characterised 
escorting as a rationally chosen form of employment, with a host of benefits and 
downsides. On a more gender-specific centring, male sex work was often phrased as a 
social problem, for differing reasons over the decades. Masculinity was one of the 
modes by which stigma and marginalisation was construed in the field. This study 
sought to depart from the pathologising paradigm by demonstrating how masculinity 
framed escorting as a legitimate vocation.  
To guide the study, a theory that was able to explicate the occupational aspect of a field 
both marred and defined by masculinity was necessary, in order to explore the power 
differentials that existed within the gradations of masculinity and emplace these in the 
broader context of gender relations and sex work. Thus, hegemonic masculinity was 
utilised as the theoretical framework of the study, to understand how masculinity was 
produced and enacted in escorting.  
Through emails to escort sites and referrals from a community-based organisation, 20 
participants were contacted for interviews. These interviews were analysed through the 
lens of hegemonic masculinity. Two major themes arose from the interviews. 
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Participants discussed key aspects of escorting and also how job success was 
conceptualised.  
Participant dialogues were surmised into significant features of male escorting. These 
facets were argued to be means through which participants emplaced themselves in the 
framework of hegemonic masculinity. These features are far removed from dialogues of 
stigma and deviance oft-repeated by past sex work research, and instead bolster the view 
that male escorting is moving toward the paradigm of legitimisation and normalisation. 
However, the primary scope of the study was to demonstrate the role of masculinity in 
understanding the escorting experience. Firstly, masculinity harnessed concepts within 
each vocational feature and drew a common thread, forming a cogent understanding of 
each facet. It also acted as a scaffold for theorising around each aspect, highlighting 
participants’ want to establish themselves within the framework of hegemonic 
masculinity. Thus, masculinity is a critical tool in understanding the vocational 
environment of the field.  
The second theme explored how success was constructed in the field. Participants 
described their views on escorting as a vocation and how these related to masculinity. 
These concepts were surmised under the overarching framework of job success. Both 
hallmarks of success indicated in the study; regular clients and income, were typical of 
markers observed in conventional vocations. In addition, the attributes put forth were 
those essential to achievement in a multiplicity of occupations. Thus, attaining success 
in male sex work is akin to the processes in the greater occupational environment, 
indicative of the normalisation and transitioning of the field into the realms of 
legitimacy. Sex can thus indeed be considered a form of work, a vocation that requires 
attributes similar to other forms of employment, in order to attain success. 
Understanding the underlying machinations of achievement in the field is the main 
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focus of the theme of success. Hegemonic masculinity is utilised as the lens through 
which the hallmarks and processes of male sex work can be theorised in their 
complexities. Both markers of success; income and regular clientele, are argued to be 
founded on masculine norms. Masculinity is necessary to comprehend how these 
markers take shape, in line with the masculine orientation of the field. Along with 
understanding how the yardsticks of achievement are conceptualised, masculinity is 
critical for comprehension of the characteristics that lead to success. Masculinity was 
utilised to comprehend how each attribute, except for people skills, was underlined by 
hegemonic masculinity. For example, resilience, itself often associated with masculinity, 
was the amalgamation of dialogues representative of strength and independence, both 
of which were argued to be concordant to masculine norms. In addition, masculinity 
also allowed for understanding the unique characteristics of people skills. Unlike the 
other attributes put forth in this study, people skills were not commonly associated with 
masculinity. People skills were often related to femininity, but one participant indicated 
how he took the lead in conversations. Applying the lens of masculinity, this procedure 
was argued to represent how the participant masculinised a purportedly feminine 
attribute, framing the field as parallel to hegemonic ideals. Hegemonic masculinity is 
thus essential to bringing to light the intricacies within job success, and possibly the 
broader vocational framework of escorting. 
Given the stigmatised nature of male sex work, participants were unable to conform to 
traditional notions of masculinity (Fernández-Dávila et al., 2008; Phua, 2010). This 
phenomenon of negotiating masculinity, from new elements and existing hegemonic 
ideals was often observed in marginalised masculinities. This process is known as 
mosaic masculinity, where participants developed a masculinity patchwork; and amassed 
aspects of masculinity that did not always cohere (Barrett, 1996; Coles, 2008; Gerschick 
& Miller, 1994). In a broader sense, escorts were marginalised for not conforming to 
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conventional ideals of male sexuality and reinterpreted masculinity (Özbay, 2010). 
Through negotiating masculinity, escorts managed to stay in business despite a heavily 
competitive environment. Given the constantly evolving nature of the trade, where new 
technologies and means of selling sex abound (Aggleton & Ridder-Wiskerke, 2015a), 
escorts were required to be radically innovative in the means they presented and 
marketed their masculinity (Baumol, Litan, & Schramm, 2007). Thus, masculinity is 
critical in comprehending the occupational context of male sex work. This study has a 
twofold contribution, it not only establishes that male sex work has entered the 
conventional employment environment, but more significantly, that masculinity is 
necessary in understanding how this process is underlined, bringing to light the nuances 
within. 
Future Directions 
Given the exploratory nature of this study, it hopes to broaden knowledge and 
understanding in several areas, along with pioneering future streams of research. 
Theorising surrounding masculinity in the work environment will be enhanced, 
especially in the case of occupations marginalised by hegemonic ideals. A deeper 
understanding of how masculinity is constructed and understood in such occupations 
can also be derived, aiding future research in the area and adding to the management of 
stigma in such vocations. On the more policy-oriented front, this study can be of use to 
community based groups seeking legitimisation of the field. The findings may thus aid 
in presenting sex work as a career. Future research can also explore methods that are 
more involved with the MSW community, such as ethnography or participatory research 
(Cornwall & Jewkes, 1995). 
Building on past research regarding escort training programs (J. T. Parsons, Koken, & 
Bimbi, 2007; Smith et al., 2008), future training modules may incorporate sections on 
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masculinity, especially when designing programs seeking to mediate stigma. It may also 
be that MSWs who cater to certain niches (BDSM, twink) or hail from a particular 
demographic (ethnicity, socioeconomic class) express masculinity in the vocation 
differently. Future studies can thus highlight the role various demographic indicators 
play in crafting masculinity. Also, by providing a range of recompense amounts, escorts 
at the lower price points, along with supposedly ‘elite’ escorts may be targeted 
(Escoffier, 2007). Such studies will enhance understanding on how masculinity is 
defined across different classes of MSWs.  
A wider range of methods can be utilised in future work, such as large scale surveys, 
allowing for those who may prefer non-interview based techniques. A larger 
methodological scope will also allow for triangulation of results (Jick, 1979). By 
combining interviews with large-scale survey data, a more gradated view of masculinity 
in escorting can be provided.  
While the Brisbane-centric scope of the study provided a nuanced view of a particular 
form of escorting, the dynamics of sex work in other jurisdictions can be explored in 
future research. Future work can centre on the experiences of those in other cities. Male 
sex work is now increasingly global, with escorts operating in multiple nations and 
jurisdictions (Minichiello & Scott, 2014). Thus, masculinity in the field can also be 
explored in other countries, demonstrating the cultural specificities of hegemonic ideals.  
Given the increased focus on clientele, it will also be of interest to explore how clients 
in the sexual labour market define and construct masculinity (Grov, Wolff, Smith, 
Koken, & Parsons, 2014; Minichiello et al., 1999; Scott et al., 2014). Dependent on 
changing social norms and cultural environments, clientele have been considered  either 
effeminate or masculine (Kaye, 2007; Schifter & Aggleton, 1999). Given this variation, it 
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will be of interest to understand how clientele express masculinity in different cultural 
environments. 
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Appendices 
Appendix A: Introductory Email 
Careers as an escort 
I am interested in your views about the male sex industry. In particular, I am interested 
in learning about escorting as a career or occupation.  
If you have been an independent male escort for the past two years, are above 20 years 
of age, identify as male, your primary source of income is escorting and would like to 
share your experiences, I would be interested in talking to you and invite you to 
participate in the research on the above topic. We are social science researchers at the 
Queensland University of Technology. We believe that hearing about your experiences 
is important to better understand escort careers and provide a more informed view 
about this topic. All information provided to us will be confidential. 
If you are interested in this study, please register your interest through this 
link: http://survey.qut.edu.au/f/185105/8015, and provide your details. We can then 
set a time and place to meet, as per your convenience. You will be given $50 for your 
time. I understand this may not be much, but it is the least we can do for taking time off 
your schedule and participating in the study. 
The interview will be conducted by me at a time and place of your choosing. Please 
allow up to 45 minutes for the interview. You can stop the interview at any time you 
choose. We will either audio record the interview or take notes, if you prefer.  
Participants will remain anonymous, all information collected will be secure and no 
names will appear in any published reports. You may use a nickname if you like.  
Data files will be located safely on the researcher’s computer with password protection.  
Only the researchers will have the access to the data files.  The tape recordings and 
transcripts will be stored in a locked filing cabinet in the researcher’s office in the 
School of Justice at the Queensland University of Technology. After 15 years, all data 
and records will be destroyed in accordance with the University’s rules and regulations.   
The results of this study will be presented at conferences or written up in journals 
without any identifying information.  This research project has been approved by the 
Queensland University of Technology Human Research Ethics Committee. (Approval 
No. 1500000633 Valid to 20/08/2016) 
Sample interview questions are as follows: 
1. Can you tell me how long you have been working as a escort? 
2. How did you start working in it? 
3. Say I am an outsider to escorting; can you describe it to me? 
4. What do you think is a job? What is a career?  
5. Is what you do a job or career?  
6. What do you like and not like about your work? 
7. Why are you an escort and not in another variety of male sex work? 
8. What services do you offer? 
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Navin Kumar 
07 3138 1162 
n21.kumar@hdr.qut.edu.au  
 
John Scott 
07 3138 7126 
j31.scott@qut.edu.au  
School of Justice, Faculty of Law 
Queensland University of Technology 
 
If you have any complaints concerning the manner in which this research is conducted, 
please contact the Research Ethics Officer at the following address: 
 
Office of Research Ethics and Integrity 
Queensland University of Technology 
Brisbane, QLD 4000. 
07 3138 85123 
ethicscontact@qut.edu.au 
 
Your cooperation in this regard would be greatly appreciated. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
159 
 
Appendix B: Flyer 
 
Are you an escort? 
Do you want $50 for less than one hour of your 
time? 
 
We are researchers at the Queensland University of Technology and would 
like to ask your opinion on being an escort. Interviews will take about 45 
minutes.  
Your confidentiality is assured and we will ensure your anonymity. We will 
reimburse you $50 for your time. 
We are looking for participants who: 
- Have been involved in the industry for at least two years 
- Work independently, through the internet  
- Being an escort is your primary source of income 
- Identify as male and are at least 20 years of age 
 
If you are interested, please send us an email at n21.kumar@hdr.qut.edu.au 
and we shall get back to you with more details.  
 
 
Senior Investigator  Member of Research Team 
John Scott   Navin Kumar   
j31.scott@qut.edu.au   n21.kumar@hdr.qut.edu.au 
 
School of Justice, Faculty of Law, Queensland University of 
Technology 
 
This research project has been approved by the Queensland University of Technology 
Human Research Ethics Committee. (Approval No. 1500000633 Valid to 20/08/2016) 
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Appendix C: Flyer Information Sheet 
 
PARTICIPATE IN 
RESEARCH 
Information for Prospective 
Participants 
The following research activity has been reviewed via QUT arrangements for the conduct of research involving human 
participation. 
If you choose to participate, you will be provided with more detailed participant information, including who you can contact 
if you have any concerns. 
Careers as an escort  
Research team contacts 
Principal 
Researcher: 
John Scott Professor 
Associate 
Researcher: 
Navin Kumar Master’s Student 
 School of Justice, Faculty of Law, Queensland University of 
Technology (QUT) 
What is the purpose of the research? 
The purpose of this research is to ask your opinion on careers in escorting. 
Are you looking for people like me? 
We are looking for participants who: 
 Have been involved in the industry for at least two years. 
 Work independently, through the internet. 
 Escorting is your primary source of income. 
 Identify as male and are at least 20 years of age. 
What will you ask me to do? 
Your participation will involve a 45 minute interview.  
Are there any risks for me in taking part? 
The research team does not believe there are any risks beyond normal day-to-day living 
associated with your participation in this research. 
It should be noted that if you do agree to participate you can withdraw from 
participation at any time during the project without comment or penalty. 
Are there any benefits for me in taking part? 
It is expected that this project will not benefit you directly.  However, it may benefit the 
sex worker community at large, helping with legitimisation.  
Will I be compensated for my time? 
To compensate you for your contribution should you choose to participate, the research 
team will provide you with $50.  
I am interested – what should I do next? 
If you would like to participate in this study, please contact the research team for details 
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of the next step: 
 John Scott  j31.scott@qut.edu.au 
 Navin Kumar n21.kumar@hdr.qut.edu.au  
You will be provided with further information to ensure that your decision and consent 
to participate is fully informed. 
Thank You! QUT Ethics Approval Number: 1500000633 
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Appendix D: KeySurvey Form 
Escort Careers 
This five-minute survey will ask you a few questions to see if you are eligible for the interview. We will 
call you if you are selected.  
Your participation will involve an interview at a location of your choice that will take approximately 45 
minutes of your time and you will be given $50. Questions will include; Do you consider what you do 
as a career? What skills does your job require?  
 
This research project has been approved by the Queensland University of Technology Human 
Research Ethics Committee. (Approval No. 1500000633 Valid to 20/08/2016) 
 
Please provide a name.  It does not have to be your real name. 
 
 
 
 
 
 
Are you above 20 years of age? 
 
 
Yes 
 
No 
 
 
 
 
Do you identify as male? 
 
 
Yes 
 
No 
 
 
 
 
Have you been an escort for more than two years? 
 
 
Yes 
 
No 
 
 
 
 
Is escorting your primary form of income? 
 
 
Yes 
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No 
 
 
 
 
Do you contact your clients independently? 
 
 
Yes 
 
No 
 
 
 
 
What is your phone number? We need to contact you to discuss a suitable interview 
time. 
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Appendix E: Plain English Information Sheet 
 
PARTICIPANT INFORMATION FOR QUT 
RESEARCH PROJECT 
– Interview – 
 
Careers as an escort  
 
QUT Ethics Approval Number 1500000633 
 
RESEARCH TEAM  
Principal Researcher: John Scott Professor 
Associate Researcher: Navin Kumar Master’s Student 
 School of Justice, Faculty of Law, Queensland University of Technology 
(QUT) 
 
DESCRIPTION 
This project is being undertaken as part of Masters Study for Navin Kumar.  
This study seeks to examine male sex work by examining careers development. The 
study will examine the experiences of male sex workers within their careers. The 
investigation will also look at what factors shape progress and success in these careers.   
You are invited to participate in this project because you identify as a male independent 
escort worker. 
 
PARTICIPATION 
Your participation will involve an audio recorded interview at a location of your choice 
that will take approximately 45 minutes of your time.  
 
Questions will include:  
Do you consider what you do as a career? What skills does your job require?  
 
The study will involve approximately 20 individual in-depth interviews with independent 
escort workers. Using in-depth interviews, escorts will be asked to describe their views 
and experiences. Interviews will be tape recorded, transcribed, and coded or if you 
prefer, no recording will be done and only notes taken.  
Your participation in this project is entirely voluntary. If you do agree to participate you 
can withdraw from the project without comment or penalty. If you withdraw within 2 
weeks, on request any identifiable information already obtained from you will be 
destroyed. Your decision to participate or not participate will in no way impact upon 
your current or future relationship with QUT (for example your grades) or with any 
other organisations.  
Information from interviews will be coded in such a way as to protect the identity of 
participants. Names will not be recorded on documents. You may use a nickname if you 
like.  
EXPECTED BENEFITS 
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It is expected that this project will not directly benefit you. However, the outcomes of 
the study will include an extensive knowledge base, which will be of interest to 
community leaders, police, health and social workers, policy makers, as well as those 
involved in the sex industry. 
To compensate you for your contribution should you choose to participate, the research 
team will give you $50.  
RISKS 
There are no risks beyond normal day-to-day living associated with your participation in 
this project. If you experience any inconvenience or discomfort as a result of 
participating in the interview you should contact: 
 
 Male Peer Education, Respect Inc (Qld) 07 3835 1111 
 MensLine Australia 1300 78 99 78 
 beyond blue 1300 22 46 36 
 Lifeline 13 11 14 
 Kids Helpline (if you are aged between 5 and 25) 1800 55 18 00 
 
QUT also provides for limited free psychology, family therapy or counselling services 
(face-to-face only) for research participants of QUT projects who may experience 
discomfort or distress as a result of their participation in the research. Should you wish 
to access this service please call the Clinic Receptionist on 07 3138 0999 (Monday–
Friday only 9am–5pm), QUT Psychology and Counselling Clinic, 44 Musk Avenue, 
Kelvin Grove, and indicate that you are a research participant.  
 
PRIVACY AND CONFIDENTIALITY 
All comments and responses are anonymous and will be treated confidentially unless 
required by law. The names of individual persons are not required in any of the 
responses. Information from interviews will be coded in such a way as to protect your 
identity. Names will not be recorded on documents. You may use a nickname if you 
like.  
 
Any data collected as part of this project will be stored securely as per QUT’s 
Management of research data policy. 
 
• All data will be stored securely for at least fifteen years at QUT after which time 
the data will be destroyed. Your name will not be entered on computers, tapes or 
any other technical equipment, so it cannot be identified. The audio recording will 
not be used for any other purpose. 
• Only the research team will have access to the audio recording.  
• You can participate if you do not want to be audio recorded, notes will be taken 
instead. 
 
CONSENT TO PARTICIPATE 
To indicate your consent to participate, please sign the attached consent form. 
 
QUESTIONS / FURTHER INFORMATION ABOUT THE PROJECT 
If you have any questions or require further information please contact one of the researchers 
listed below. 
 
Navin Kumar n21.kumar@hdr.qut.edu.au  07 3138 7126 
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John Scott j31.scott@qut.edu.au 07 3138 7126 
 
CONCERNS / COMPLAINTS REGARDING THE CONDUCT OF THE 
PROJECT 
QUT is committed to research integrity and the ethical conduct of research projects.  However, 
if you do have any concerns or complaints about the ethical conduct of the project you may 
contact the QUT Research Ethics Unit on 07 3138 5123 or email ethicscontact@qut.edu.au. 
The QUT Research Ethics Unit is not connected with the research project and can facilitate a 
resolution to your concern in an impartial manner. 
 
Thank you for helping with this research project.  Please keep this sheet for your 
information. 
  
  
167 
 
Appendix F: Consent Form 
 
CONSENT FORM FOR QUT RESEARCH PROJECT 
– Interview – 
Careers as an escort  
QUT Ethics Approval Number 1500000633 
RESEARCH TEAM CONTACTS  
Principal Researcher:  John Scott, Professor, QUT 
Associate Researcher:  Navin Kumar, Master’s Student, QUT 
STATEMENT OF CONSENT 
By signing below, you are indicating that you: 
• Have read and understood the information document regarding this project. 
• Have had any questions answered to your satisfaction. 
• Understand that if you have any additional questions you can contact the research team. 
• Understand that you are free to withdraw at any time without comment or penalty. 
• Understand that you can contact the Research Ethics Unit on 3138 5123 or 
email ethicscontact@qut.edu.au if you have concerns about the ethical conduct of the 
project. 
• Agree to participate in the project. 
Please tick the relevant box below: 
 I agree for the interview to be audio recorded. 
 I do not agree for the interview to be audio  recorded. 
 
Name  
Signature  
Date  
 
Please return this sheet to the investigator. 
 
 
 
 
 
 
  
168 
 
Appendix G: Interview Schedule 
Section One 
1. Can you tell me how long you have been working as an escort? 
2. How did you become involved in this career? 
3. Say I am an outsider to escorting; can you describe it to me? 
4. How might escorting be considered a career?  
5. What do you like about your work? 
6. What do you dislike about your work? 
7. Why are you an escort and not in another variety of MSW? 
8. What services do you offer? 
 
Section Two 
9. Where do you see your sex work job/career in two/five/ten years’ time? 
10. What skills do you need to be a ‘good’ escort? (Participants will be probed to 
describe both physical attributes and soft skills) 
11. What are the hallmarks of a successful escort? 
12. How do you define masculinity/being a man? 
13. Each of the items in questions 10 and 11 will be linked to ‘masculinity/being a 
man’. E.g. What does being muscular/responsible have to do with ‘being a 
man’?  
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Appendix H: Gift Bags Provided to Participants 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
